PICIS #1 SURVEY

RESULTS for WKSU 
Produced for PICIS by Market Trends Research, Inc.

This data includes only responses from WKSU listeners. The data can be analyzed on its own [keeping in mind the limitations of the sample size: results are approximately +/- 10%] or compared with the four-station combined results from this survey. A copy of the PICIS #1 survey begins on page 20.

WKSU registered 83 Eligible Respondents

83 Eligible Respondents

82 Respondents Answered Question # 2

Core or Fringe

    2-1    54  65.85% WKSU [89.7]

    2-2    14  17.07% WCPN [90.3]

    2-3     7   8.54% WCLV [95.5]

    2-4     7   8.54% Some other station

            1   1.20% Missing Cases

81 Respondents Answered Question # 3

Format Preference

    3-1    34  41.98% In-depth news and information

    3-2    15  18.52% Classical music

    3-3    19  23.46% In-depth news and information & classical music about the same amount

    3-4     8   9.88% Talk or call-in programs

    3-5     0   0.00% Jazz

    3-6     5   6.17% Folk music

    3-7     0   0.00% Other

            2   2.41% Missing Cases

81 Respondents Answered Question # 4

Years Using Internet

    4-1     2   2.47% Less than one year

    4-2    10  12.35% 1 - 2 years

    4-3    22  27.16% 3 - 4 years

    4-4    47  58.02% 5 years or more

            2   2.41% Missing Cases

80 Respondents Answered Question # 5

Hours Online

    5-1     4   5.00% Less than 1 hour a week

    5-2    18  22.50% 1 - 3 hours a week

    5-3    23  28.75% 4 - 5 hours a week

    5-4    15  18.75% 6 - 10 hours a week

    5-5    11  13.75% 11 - 20 hours a week

    5-6     9  11.25% More than 20 hours a week

            3   3.61% Missing Cases

79 Respondents Answered Question # 6

Station Website Frequency

    6-1     6   7.59% Several times a week

    6-2    11  13.92% About once a week

    6-3    10  12.66% About once a month

    6-4    19  24.05% A few times a year

    6-5    33  41.77% Rarely or never

            4   4.82% Missing Cases

78 Respondents Answered Question # 7

How Listen to WKSU

    7-1    66  84.62% Only on the radio

    7-2     0   0.00% Only on the Internet

    7-3    12  15.38% On both the radio and the Internet

            5   6.02% Missing Cases

77 Respondents Answered Question # 9

Basic Banner - Good or Bad (800.com)

    9-1     1   1.30% 1 Very good idea

    9-2     1   1.30% 2

    9-3     0   0.00% 3

    9-4     3   3.90% 4

    9-5    15  19.48% 5

    9-6    10  12.99% 6

    9-7     9  11.69% 7

    9-8    12  15.58% 8

    9-9    12  15.58% 9

   9-10    14  18.18% 10 Very bad idea

            6   7.23% Missing Cases

76 Respondents Answered Question # 10

Basic Banner 2 (Time Magazine)

   10-1     2   2.63% 1 Very good idea

   10-2     0   0.00% 2

   10-3     2   2.63% 3

   10-4     7   9.21% 4

   10-5    13  17.11% 5

   10-6    13  17.11% 6

   10-7     8  10.53% 7

   10-8    11  14.47% 8

   10-9     4   5.26% 9

  10-10    16  21.05% 10 Very bad idea

            7   8.43% Missing Cases

76 Respondents Answered Question # 11

Basic Banner 3 (World Wildlife Fund)

   11-1     6   7.89% 1 Very good idea

   11-2     6   7.89% 2

   11-3    11  14.47% 3

   11-4     5   6.58% 4

   11-5    11  14.47% 5

   11-6    14  18.42% 6

   11-7     6   7.89% 7

   11-8     9  11.84% 8

   11-9     1   1.32% 9

  11-10     7   9.21% 10 Very bad idea

            7   8.43% Missing Cases

76 Respondents Answered Question # 12

Basic Banner 4 (Lending Tree.com)

   12-1     1   1.32% 1 Very good idea

   12-2     0   0.00% 2

   12-3     1   1.32% 3

   12-4     1   1.32% 4

   12-5     6   7.89% 5

   12-6    12  15.79% 6

   12-7    11  14.47% 7

   12-8    12  15.79% 8

   12-9    14  18.42% 9

  12-10    18  23.68% 10 Very bad idea

            7   8.43% Missing Cases

76 Respondents Answered Question # 13

Basic Banner 5 (Second Harvest.org)

   13-1     6   7.89% 1 Very good idea

   13-2     6   7.89% 2

   13-3    11  14.47% 3

   13-4     6   7.89% 4

   13-5    13  17.11% 5

   13-6    16  21.05% 6

   13-7     5   6.58% 7

   13-8     6   7.89% 8

   13-9     0   0.00% 9

  13-10     7   9.21% 10 Very bad idea

            7   8.43% Missing Cases

79 Respondents Answered Question # 14

General On Air Membership OK?

   14-1    13  16.46% 1 Very good idea

   14-2    11  13.92% 2

   14-3    20  25.32% 3

   14-4    11  13.92% 4

   14-5    10  12.66% 5

   14-6     3   3.80% 6

   14-7     3   3.80% 7

   14-8     4   5.06% 8

   14-9     1   1.27% 9

  14-10     3   3.80% 10 Very bad idea

            4   4.82% Missing Cases

80 Respondents Answered Question # 15

On Air Underwriting OK?

   15-1    12  15.00% 1 Very good idea

   15-2    18  22.50% 2

   15-3    18  22.50% 3

   15-4    14  17.50% 4

   15-5     8  10.00% 5

   15-6     6   7.50% 6

   15-7     2   2.50% 7

   15-8     0   0.00% 8

   15-9     1   1.25% 9

  15-10     1   1.25% 10 Very bad idea

            3   3.61% Missing Cases

79 Respondents Answered Question # 16

Underwriting on Web OK?

   16-1    11  13.92% 1 Very good idea

   16-2    11  13.92% 2

   16-3    17  21.52% 3

   16-4    13  16.46% 4

   16-5    16  20.25% 5

   16-6     5   6.33% 6

   16-7     3   3.80% 7

   16-8     1   1.27% 8

   16-9     2   2.53% 9

  16-10     0   0.00% 10 Very bad idea

            4   4.82% Missing Cases

78 Respondents Answered Question # 18

Und. Business Influence?

   18-1     8  10.26% 1 Strongly agree

   18-2     5   6.41% 2

   18-3    12  15.38% 3

   18-4     9  11.54% 4

   18-5    10  12.82% 5

   18-6     5   6.41% 6

   18-7     7   8.97% 7

   18-8    10  12.82% 8

   18-9     8  10.26% 9

  18-10     4   5.13% 10 Strongly disagree

            5   6.02% Missing Cases

78 Respondents Answered Question # 19

Web Und. Influence

   19-1     9  11.54% 1 Strongly agree

   19-2     6   7.69% 2

   19-3     9  11.54% 3

   19-4     5   6.41% 4

   19-5    14  17.95% 5

   19-6     6   7.69% 6

   19-7     7   8.97% 7

   19-8     9  11.54% 8

   19-9     8  10.26% 9

  19-10     5   6.41% 10 Strongly disagree

            5   6.02% Missing Cases

79 Respondents Answered Question # 20

Trust WKSU Not to Influence

   20-1    20  25.32% 1 Strongly agree

   20-2    24  30.38% 2

   20-3    10  12.66% 3

   20-4     9  11.39% 4

   20-5     8  10.13% 5

   20-6     4   5.06% 6

   20-7     3   3.80% 7

   20-8     1   1.27% 8

   20-9     0   0.00% 9

  20-10     0   0.00% 10 Strongly disagree

            4   4.82% Missing Cases

78 Respondents Answered Question # 21

NPR Trust No Influence?

   21-1    18  23.08% 1 Strongly agree

   21-2    19  24.36% 2

   21-3    10  12.82% 3

   21-4    10  12.82% 4

   21-5     9  11.54% 5

   21-6     4   5.13% 6

   21-7     3   3.85% 7

   21-8     2   2.56% 8

   21-9     1   1.28% 9

  21-10     2   2.56% 10 Strongly disagree

            5   6.02% Missing Cases

80 Respondents Answered Question # 22

Und. Positive Influence?

   22-1    16  20.00% 1 Strongly agree

   22-2    19  23.75% 2

   22-3    21  26.25% 3

   22-4    13  16.25% 4

   22-5     6   7.50% 5

   22-6     2   2.50% 6

   22-7     1   1.25% 7

   22-8     1   1.25% 8

   22-9     1   1.25% 9

  22-10     0   0.00% 10 Strongly disagree

            3   3.61% Missing Cases

76 Respondents Answered Question # 23

Should Allow Web Und.

   23-1     7   9.21% 1 Strongly agree

   23-2     7   9.21% 2

   23-3    18  23.68% 3

   23-4    11  14.47% 4

   23-5    16  21.05% 5

   23-6     7   9.21% 6

   23-7     2   2.63% 7

   23-8     1   1.32% 8

   23-9     4   5.26% 9

  23-10     3   3.95% 10 Strongly disagree

            7   8.43% Missing Cases

78 Respondents Answered Question # 24

Und Fair Trade Off

   24-1     9  11.54% 1 Strongly agree

   24-2    15  19.23% 2

   24-3    15  19.23% 3

   24-4    12  15.38% 4

   24-5    15  19.23% 5

   24-6     3   3.85% 6

   24-7     4   5.13% 7

   24-8     1   1.28% 8

   24-9     3   3.85% 9

  24-10     1   1.28% 10 Strongly disagree

            5   6.02% Missing Cases

76 Respondents Answered Question # 25

WIlling to $ for No Und.

   25-1     0   0.00% 1 Strongly agree

   25-2     0   0.00% 2

   25-3     3   3.95% 3

   25-4     4   5.26% 4

   25-5    10  13.16% 5

   25-6    13  17.11% 6

   25-7     8  10.53% 7

   25-8    18  23.68% 8

   25-9     7   9.21% 9

  25-10    13  17.11% 10 Strongly disagree

            7   8.43% Missing Cases

78 Respondents Answered Question # 26

Ad Location

   26-1    16  20.51% 1 Strongly agree

   26-2    12  15.38% 2

   26-3    20  25.64% 3

   26-4     5   6.41% 4

   26-5    10  12.82% 5

   26-6     7   8.97% 6

   26-7     3   3.85% 7

   26-8     3   3.85% 8

   26-9     1   1.28% 9

  26-10     1   1.28% 10 Strongly disagree

            5   6.02% Missing Cases

77 Respondents Answered Question # 28

Item #1 Good Idea? (Car Talk CD)

   28-1    16  20.78% 1 Very good idea

   28-2    16  20.78% 2

   28-3    20  25.97% 3

   28-4     7   9.09% 4

   28-5    12  15.58% 5

   28-6     3   3.90% 6

   28-7     1   1.30% 7

   28-8     1   1.30% 8

   28-9     1   1.30% 9

  28-10     0   0.00% 10 Very bad idea

            6   7.23% Missing Cases

77 Respondents Answered Question # 29

Item #1 - How Likely to Buy? 

   29-1     9  11.69% 1 Very likely

   29-2    18  23.38% 2

   29-3    17  22.08% 3

   29-4     7   9.09% 4

   29-5     8  10.39% 5

   29-6     3   3.90% 6

   29-7     3   3.90% 7

   29-8     4   5.19% 8

   29-9     3   3.90% 9

  29-10     5   6.49% 10 Very unlikely

            6   7.23% Missing Cases

75 Respondents Answered Question # 30

Item 2 - Good Idea (Book: Ulysses)

   30-1     8  10.67% 1 Very good idea

   30-2    15  20.00% 2

   30-3    21  28.00% 3

   30-4     9  12.00% 4

   30-5    11  14.67% 5

   30-6     4   5.33% 6

   30-7     3   4.00% 7

   30-8     2   2.67% 8

   30-9     0   0.00% 9

  30-10     2   2.67% 10 Very bad idea

            8   9.64% Missing Cases

75 Respondents Answered Question # 31

Item 2 - How Likely to Buy

   31-1     7   9.33% 1 Very likely

   31-2     9  12.00% 2

   31-3    17  22.67% 3

   31-4     5   6.67% 4

   31-5     8  10.67% 5

   31-6     8  10.67% 6

   31-7     6   8.00% 7

   31-8     5   6.67% 8

   31-9     3   4.00% 9

  31-10     7   9.33% 10 Very unlikely

            8   9.64% Missing Cases

77 Respondents Answered Question # 32

Item 3 - Good Idea (Book: Actual Innocence) 

   32-1     7   9.09% 1 Very good idea

   32-2     8  10.39% 2

   32-3    17  22.08% 3

   32-4    10  12.99% 4

   32-5    14  18.18% 5

   32-6     7   9.09% 6

   32-7     7   9.09% 7

   32-8     3   3.90% 8

   32-9     1   1.30% 9

  32-10     3   3.90% 10 Very bad idea

            6   7.23% Missing Cases

78 Respondents Answered Question # 33

Item 3 - How Likely to Buy

   33-1     6   7.69% 1 Very likely

   33-2     9  11.54% 2

   33-3    15  19.23% 3

   33-4     4   5.13% 4

   33-5    11  14.10% 5

   33-6     7   8.97% 6

   33-7     5   6.41% 7

   33-8     7   8.97% 8

   33-9     2   2.56% 9

  33-10    12  15.38% 10 Very unlikely

            5   6.02% Missing Cases

78 Respondents Answered Question # 34

Item 4 - Good Idea (Garden Tools)

   34-1     6   7.69% 1 Very good idea

   34-2     7   8.97% 2

   34-3    15  19.23% 3

   34-4    11  14.10% 4

   34-5    14  17.95% 5

   34-6     5   6.41% 6

   34-7     7   8.97% 7

   34-8     6   7.69% 8

   34-9     3   3.85% 9

  34-10     4   5.13% 10 Very bad idea

            5   6.02% Missing Cases

77 Respondents Answered Question # 35

Item 4 - How Likely to Buy

   35-1     4   5.19% 1 Very likely

   35-2     5   6.49% 2

   35-3    10  12.99% 3

   35-4     5   6.49% 4

   35-5    12  15.58% 5

   35-6     8  10.39% 6

   35-7     5   6.49% 7

   35-8     8  10.39% 8

   35-9     6   7.79% 9

  35-10    14  18.18% 10 Very unlikely

            6   7.23% Missing Cases

79 Respondents Answered Question # 37

On Air Und.

   37-1    14  17.72% 1 Very appropriate

   37-2    19  24.05% 2

   37-3    16  20.25% 3

   37-4    17  21.52% 4

   37-5     6   7.59% 5

   37-6     2   2.53% 6

   37-7     5   6.33% 7

   37-8     0   0.00% 8

   37-9     0   0.00% 9

  37-10     0   0.00% 10 Not at all appropriate

            4   4.82% Missing Cases

79 Respondents Answered Question # 38

On Air Membership Appropriate

   38-1    19  24.05% 1 Very appropriate

   38-2    17  21.52% 2

   38-3    16  20.25% 3

   38-4    12  15.19% 4

   38-5     7   8.86% 5

   38-6     2   2.53% 6

   38-7     2   2.53% 7

   38-8     3   3.80% 8

   38-9     1   1.27% 9

  38-10     0   0.00% 10 Not at all appropriate

            4   4.82% Missing Cases

78 Respondents Answered Question # 39

Web Und. Appropriate?

   39-1    13  16.67% 1 Very appropriate

   39-2    20  25.64% 2

   39-3    17  21.79% 3

   39-4    17  21.79% 4

   39-5     5   6.41% 5

   39-6     2   2.56% 6

   39-7     2   2.56% 7

   39-8     1   1.28% 8

   39-9     0   0.00% 9

  39-10     1   1.28% 10 Not at all appropriate

            5   6.02% Missing Cases

78 Respondents Answered Question # 41

Station Receive %

   41-1    20  25.64% 1 Very important

   41-2    17  21.79% 2

   41-3    14  17.95% 3

   41-4     9  11.54% 4

   41-5     9  11.54% 5

   41-6     3   3.85% 6

   41-7     4   5.13% 7

   41-8     1   1.28% 8

   41-9     0   0.00% 9

  41-10     1   1.28% 10 Not at all important

            5   6.02% Missing Cases

77 Respondents Answered Question # 42

Online Privacy

   42-1    59  76.62% 1 Very important

   42-2     9  11.69% 2

   42-3     4   5.19% 3

   42-4     0   0.00% 4

   42-5     2   2.60% 5

   42-6     1   1.30% 6

   42-7     0   0.00% 7

   42-8     0   0.00% 8

   42-9     2   2.60% 9

  42-10     0   0.00% 10 Not at all important

            6   7.23% Missing Cases

78 Respondents Answered Question # 43

Warehousing  & Mailing

   43-1     9  11.54% 1 Very important

   43-2     7   8.97% 2

   43-3     7   8.97% 3

   43-4     9  11.54% 4

   43-5    18  23.08% 5

   43-6     2   2.56% 6

   43-7     2   2.56% 7

   43-8     5   6.41% 8

   43-9     8  10.26% 9

  43-10    11  14.10% 10 Not at all important

            5   6.02% Missing Cases

78 Respondents Answered Question # 44

Security Online

   44-1    57  73.08% 1 Very important

   44-2     9  11.54% 2

   44-3     4   5.13% 3

   44-4     3   3.85% 4

   44-5     4   5.13% 5

   44-6     0   0.00% 6

   44-7     0   0.00% 7

   44-8     1   1.28% 8

   44-9     0   0.00% 9

  44-10     0   0.00% 10 Not at all important

            5   6.02% Missing Cases

78 Respondents Answered Question # 46

Use Website to Sell?

   46-1    13  16.67% 1 Strongly agree

   46-2    13  16.67% 2

   46-3    19  24.36% 3

   46-4    16  20.51% 4

   46-5     9  11.54% 5

   46-6     2   2.56% 6

   46-7     1   1.28% 7

   46-8     3   3.85% 8

   46-9     1   1.28% 9

  46-10     1   1.28% 10 Strongly disagree

            5   6.02% Missing Cases

78 Respondents Answered Question # 47

Should Not Sell Items

   47-1     0   0.00% 1 Strongly agree

   47-2     0   0.00% 2

   47-3     6   7.69% 3

   47-4     1   1.28% 4

   47-5     7   8.97% 5

   47-6     3   3.85% 6

   47-7     9  11.54% 7

   47-8    22  28.21% 8

   47-9    16  20.51% 9

  47-10    14  17.95% 10 Strongly disagree

            5   6.02% Missing Cases

79 Respondents Answered Question # 48

Only Sell Books & CD's

   48-1    13  16.46% 1 Strongly agree

   48-2     6   7.59% 2

   48-3    18  22.78% 3

   48-4    13  16.46% 4

   48-5    13  16.46% 5

   48-6     4   5.06% 6

   48-7     4   5.06% 7

   48-8     4   5.06% 8

   48-9     2   2.53% 9

  48-10     2   2.53% 10 Strongly disagree

            4   4.82% Missing Cases

78 Respondents Answered Question # 49

Don't Sell To Support Website

   49-1     2   2.56% 1 Strongly agree

   49-2     2   2.56% 2

   49-3     1   1.28% 3

   49-4     2   2.56% 4

   49-5    10  12.82% 5

   49-6     9  11.54% 6

   49-7    10  12.82% 7

   49-8    18  23.08% 8

   49-9    13  16.67% 9

  49-10    11  14.10% 10 Strongly disagree

            5   6.02% Missing Cases

76 Respondents Answered Question # 50

Selling Fair Trade Off

   50-1    13  17.11% 1 Strongly agree

   50-2    13  17.11% 2

   50-3    21  27.63% 3

   50-4     9  11.84% 4

   50-5    12  15.79% 5

   50-6     4   5.26% 6

   50-7     2   2.63% 7

   50-8     1   1.32% 8

   50-9     1   1.32% 9

  50-10     0   0.00% 10 Strongly disagree

            7   8.43% Missing Cases

81 Respondents Answered Question # 52

Education

   52-1     2   2.47% Attended or completed high school

   52-2     9  11.11% Attended college

   52-3    29  35.80% Have an undergraduate degree (B.A, B.S.)

   52-4    27  33.33% Have a graduate degree (M.A., M.S.)

   52-5    14  17.28% Have a Ph. D., M.D., or similar advanced degree

            2   2.41% Missing Cases

81 Respondents Answered Question # 53

Gender

   53-1    46  56.79% Male

   53-2    35  43.21% Female

            2   2.41% Missing Cases

81 Respondents Answered Question # 54

Age

   54-1     1   1.23% 24 or younger

   54-2     4   4.94% 25 - 34

   54-3    13  16.05% 35 - 44

   54-4    32  39.51% 45 - 54

   54-5    21  25.93% 55 - 64

   54-6     9  11.11% 65 - 74

   54-7     1   1.23% 75 or older

            2   2.41% Missing Cases

WKSU Listener Comments

Has a Northeastern Ohio Public Radio website been considered, one which would combine the resources of WKSU, WCPN, and WYSU, all of which I contribute to? There is a whole lot of redundancy among the three, but clear differences which could be highlighted in specific areas of the site.

Keep playing folk music on the weekends. I love it.

Love to hear jazz during the day some time. 'Twould be good alternative programming from other stations.

I listen to movie scores on Spinner as I work on my computer and listen to KSU in the car or when cooking dinner. I would buy items to support KSU if there was a discount or coupon otherwise I am a comparison shopper and buy by the price.

I would trust WKSU to make any and all decissions with descression and for the good of thr station and public alike

It would be nice if company logos; ads; and product lines, if there must be such, have their own pages apart from the substance of the site, which I presume to be an educative and aesthetic function. The material distraction, even supposing that the human psyche has the capacity to filter most of what is undesirable, is ruinous, "a death of a thousand cuts." Let those interested go the region that is devoted to such things rather than subject all to what is, for the most part, an obstacle to learning.

Send me a reminder occasionally to get me on the website.

But I left the questions on banner advertisements blank, since I am using browser software that blocks all such ads, and therefore did not see the examples in the survey. And I intend to continue such use.

I love the Saturday lineup. I have found no other NPR station that repeats Cartalk. I don't care for the 1:00 PM show, but I use to enjoy the PHC repeats at 1:00PM. Great music - Sat night.

Really all that needs to be there is a calander of events, streaming audio and a way to e-mail the staff.

This is tough - I guess our feelings about public radio and how it is financed may be a little different from many. We support public radio because of the type of information and programming that it offers. When public television went more "commercial", we found the programming less interesting - at least to our tastes. We have a very extensive web site and it is meant to offer information - we do not offer "shopping cart" commerce - even though we are a full-service retail store and have lot's of people contact us to buy products. We sell only through our toll-free 800# and email request. We do have a brick and mortar store. So, (sorry to be long-winded here) I guess what we are saying is that, if your web site is an extension of your on-air programming, we would like it to reflect that and not have it turn into an on line store.

Underwriters should be never be permitted to have any influence on prgramming. Underwriter acjnowlwdgements should do no more than identify the company or person's name and type of business.

Keep advertising to a minimum. Do not sell or give out any personal information. Don't get too fancy with the website. Keep it simple.

The Audio on Demand is one of the strong features of the WKSU Web site and we use it frequently when traveling.

WKSU has a "brand'' that cannot be diluted by different approaches to fundraising on the web, as opposed to the radio. The station's approach should be consistent across all media.

I ignored virtually all questions about website because I do not expect to use it for your programming or info, and I never have.

Selling items on line is tacit endorsement. WKSU should avoid this. Products related to programming which are things which WKSU and NPR endorse are acceptable for sale.

You have to do what is necessary to raise needed funding, keeping true to the good taste expected of public radio. Although I hven't ordered much from your catalogue, I am inclined to order musich I hear on the stattion.

Announcements from underwriters sound too much like advertising. Identification of underwriters should be similar to identification of private contributors otherwise what is the difference between public and private radio.

I find that the layered links to other web sites that are directly or indirectly concerned with public radio programming are very informative. WKSU's web site is the best I have found among the public radio stations. I enjoy the personal biographies of the staff. It is something to relate to when I hear them on air- and I listen 8 to 10 hours a day, every day.

I use the WKSU web site to listen to archived folk programs. Jim Blum is a very valuable member of WKSU and the folk program is fantastic.

I could not see any of the items that you had on the surrvey for sale, so could not give a correct answer to those questions

I hate on-air membership drives because I always send all I can afford as a result of mailings or e-mail. However, I realize it is probably necessary to keep the station solvent.

I check the classical music playlist every day. I find it to be a very useful feature of the site.

WKSU is already doing a great job on the air and on the Web. If WKSU has to market various items and feature underwriting announcements (annoying as they are) on its website in order to maintain its level of programming and ensure its viability as our NPR station, then so be it. Everyone else is doing it -- why should we expect WKSU not to take advantage of the same opportunities?

I wish I could contribute more to the station, but I can't. The value it provides me, and the degree to which I rely on it, far exceed what I am able to mail in every year. Whatever it takes to keep the station healthy -- while still holding to its original mandate, values, and production standards -- WKSU should be free to do.

I hope I'm not too late. My computer crashed and I just got it going. I don't really like the advertising but I know it is necessary.

My use of the internet is principally for business - I don't as a rule shop on the internet. My viewership is divided pretty equally between WKSU and WCLV. I am impressed by the quality of the programs on my drive time home, and generally turn on the radio when I get home.

WKSU can best serve my needs and interests on the internet by continuing to provide links to NPR and IPR (talk) programming, by continuing to provide playlists and links for FOLK programming, and by continuing to keep on-air fundraising to a minimum.

We think it is important to keep the integrity of WKSU if advertising products so that the commercials are not blasting in your face. My first reaction is to turn the radio/tv off! This is my protest, howevewr I do understand that with costs such as they are today, that listeners cannot be expected to fully fund the radio/website. You will probably have to have some underwriting/advertising, but please, please keepp it sophisticated and please, please do not let it be annoying! Good luck.

1. Thank you for participating in this online survey. Your opinions will assist WKSU and other public radio stations in planning their Internet activities. All of your responses will remain confidential.

2. What one radio station do you listen to most?

WKSU [89.7]

WCPN [90.3]

WCLV [95.5]

Some other station

3. When you listen to public radio, what one type of programming do you listen to most?

In-depth news and information

Classical music

In-depth news and information & classical music about the same amount

Talk or call-in programs

Jazz

Folk music

Other

4. How long have you been using the Internet?

Less than one year

1 - 2 years

3 - 4 years

5 years or more

5. How many hours do you use the Internet at work and at home in a typical week [excluding e-mail]?

Less than 1 hour a week

1 - 3 hours a week

4 - 5 hours a week

6 - 10 hours a week

11 - 20 hours a week

More than 20 hours a week

6. How often do you visit a public radio station's Website [such as wksu.org]?

Several times a week

About once a week

About once a month

A few times a year

Rarely or never

7. Do you listen to WKSU:

Only on the radio

Only on the Internet

On both the radio and the Internet

8. Please indicate whether you think it would be a good idea or a bad idea for the following banner announcements to appear on WKSU's Web site.

9. Would it be a good idea or a bad idea for this announcement to appear on WKSU's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

10. Would it be a good idea or a bad idea for this announcement to appear on WKSU's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

11. Would it be a good idea or a bad idea for this announcement to appear on WKSU's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

12. Would it be a good idea or a bad idea for this announcement to appear on WKSU's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

13. Would it be a good idea or a bad idea for this announcement to appear on WKSU's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

14. In general, is it a good idea or a bad idea for WKSU to have on air membership campaigns that help support the station?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

15. In general, is it a good idea or a bad idea for WKSU to have business underwriting announcements on air that help support the station?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

16. In general, is it a good idea or a bad idea for WKSU to have business underwriting announcements on their Web site that help support the station?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

17. Please indicate whether you agree or diasagree with the following statements

18. I am concerned that businesses who support public radio with underwriting announcements on air may eventually influence programming decisions

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

19. I am concerned that businesses who support public radio with underwriting announcements on a station's Web site may eventually influence programming decisions

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

20. I trust that WKSU will not allow businesses who support public radio with underwriting announcements to influence programming decisions

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

21. I trust that NPR will not allow businesses who support public radio with underwriting announcements to influence programming decisions

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

22. I have a more positive opinion of a business when I am aware that they support public radio financially

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

23. WKSU should use the Internet to help pay for programming by including underwriting on its Web site

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

24. Having underwriting on WKSU's Web site is a fair trade off for keeping the Web site operating at no cost to listeners

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

25. I would be willing to increase my financial support in order to keep underwriting announcements off of WKSU's Web site

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

26. An underwriting announcement positioned at the bottom of WKSU's home page is more acceptable than an underwriting announcement located at the top of WKSU's home page

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

27. Please indicate whether you think it would be a good or bad idea for WKSU to offer the following items for sale on its Web site.

28. Is it a good idea or a bad idea for WKSU to sell this item on its Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

29. If you wanted to purchase this item, how likely would you be to buy it on WKSU's Web site?

Very likely

Very unlikely

1

2

3

4

5

6

7

8

9

10

30. Is it a good idea or a bad idea for WKSU to sell this item on its Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

31. If you wanted to purchase this item, how likely would you be to buy it on WKSU's Web site?

Very likely

Very unlikely

1

2

3

4

5

6

7

8

9

10

32. Is it a good idea or a bad idea for WKSU to sell this item on its Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

33. If you wanted to purchase this item, how likely would you be to buy it on WKSU's Web site?

Very likely

Very unlikely

1

2

3

4

5

6

7

8

9

10

34. Is it a good idea or a bad idea for WKSU to sell this item on its Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

35. If you wanted to purchase this item, how likely would you be to buy it on WKSU's Web site?

Very likely

Very unlikely

1

2

3

4

5

6

7

8

9

10

36. How appropriate are the following methods of raising funds to support public radio stations?

37. Providing on air underwriting announcements for businesses who financially support WKSU

Very appropriate

Not at all appropriate

1

2

3

4

5

6

7

8

9

10

38. Conducting on air membership campaigns to obtain financial suppport for WKSU from listeners

Very appropriate

Not at all appropriate

1

2

3

4

5

6

7

8

9

10

39. Providing underwriting announcements on WKSU's Website for businesses who financially support WKSU

Very appropriate

Not at all appropriate

1

2

3

4

5

6

7

8

9

10

40. How important are the following in deciding whether to purchase an item on a public radio Website?

41. That WKSU receives a specific amount or percentage of money from the online sale of each item

Very important

Not at all important

1

2

3

4

5

6

7

8

9

10

42. That WKSU has an online privacy policy ensuring that your name or personal information will not be shared with other businesses

Very important

Not at all important

1

2

3

4

5

6

7

8

9

10

43. That online orders are warehoused and mailed by another company on behalf of WKSU, rather than by the station itself

Very important

Not at all important

1

2

3

4

5

6

7

8

9

10

44. That WKSU has an online security policy explaining how credit card information will be protected

Very important

Not at all important

1

2

3

4

5

6

7

8

9

10

45. Please indicate whether you agree or disagree with the following statements

46. WKSU should raise funds by selling items of interest to listeners on its Website

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

47. WKSU should not raise funds by selling any items on its Website, even if this provides additional financial support for the station

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

48. The only items WKSU should sell on its Website are products like books and CD's that are directly related to the programming heard on WKSU

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

49. If WKSU cannot support its Website without selling items to listeners, it should not have a Website

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

50. Selling items on WKSU's Website is a fair trade off for keeping the information and services on the Website available at no cost to listeners

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

51. Please add any comments you may have about how public radio can best serve your needs and interests on the Internet.

52. Please check the category that best describes your highest level of education

Attended or completed high school

Attended college

Have an undergraduate degree (B.A, B.S.)

Have a graduate degree (M.A., M.S.)

Have a Ph. D., M.D., or similar advanced degree

53. Are you:

Male

Female

54. Please check the category that contains your age:

24 or younger

25 - 34

35 - 44

45 - 54

55 - 64

65 - 74

75 or older

55. Thank you very much for completing this survey. Your responses will provide valuable information for public radio.

