PICIS #1 SURVEY

RESULTS for MICHIGAN RADIO
Produced for PICIS by Market Trends Research, Inc.

This data includes only responses from Michigan Radio listeners. The data can be analyzed on its own [keeping in mind the limitations of the sample size: results are approximately +/- 10%] or compared with the four-station combined results from this survey. A copy of the PICIS #1 survey begins on page 23.

Michigan Radio registered 116 Eligible Respondents

116 Respondents Answered Question # 2

Core or Fringe

    2-1   101  87.07% Michigan Radio [WUOM 91.7, 91.1 Flint, or 104.1 West Michigan]

    2-2     6   5.17% WDET [101.7]

    2-3     1   0.86% WEMU [89.1]

    2-4     1   0.86% WGTE [91.3]

    2-5     0   0.00% WOMC [104.3]

    2-6     0   0.00% WNIC [100.3]

    2-7     4   3.45% WKAR [90.5]

    2-8     1   0.86% WKRK [97.1]

    2-9     0   0.00% WJR [760 AM]

   2-10     0   0.00% WXYT [1270 AM]

   2-11     2   1.72% Some other station

            0   0.00% Missing Cases

116 Respondents Answered Question # 3

Format Preference

    3-1    74  63.79% In-depth news and information

    3-2     6   5.17% Classical music

    3-3    14  12.07% In-depth news and information & classical music about the same amount

    3-4    21  18.10% Talk or call-in programs

    3-5     0   0.00% Jazz

    3-6     1   0.86% Folk music

    3-7     0   0.00% Other

            0   0.00% Missing Cases

116 Respondents Answered Question # 4

Years Using Internet

    4-1     3   2.59% Less than one year

    4-2     8   6.90% 1 - 2 years

    4-3    41  35.34% 3 - 4 years

    4-4    64  55.17% 5 years or more

            0   0.00% Missing Cases

115 Respondents Answered Question # 5

Hours Online

    5-1     8   6.96% Less than 1 hour a week

    5-2    29  25.22% 1 - 3 hours a week

    5-3    25  21.74% 4 - 5 hours a week

    5-4    25  21.74% 6 - 10 hours a week

    5-5    12  10.43% 11 - 20 hours a week

    5-6    16  13.91% More than 20 hours a week

            1   0.86% Missing Cases

116 Respondents Answered Question # 6

Station Website Frequency

    6-1     3   2.59% Several times a week

    6-2    10   8.62% About once a week

    6-3    21  18.10% About once a month

    6-4    36  31.03% A few times a year

    6-5    46  39.66% Rarely or never

            0   0.00% Missing Cases

116 Respondents Answered Question # 7

How Listen to MR

    7-1   100  86.21% Only on the radio

    7-2     0   0.00% Only on the Internet

    7-3    16  13.79% On both the radio and the Internet

            0   0.00% Missing Cases

115 Respondents Answered Question # 9

Basic Banner (800.com) - Good or Bad

    9-1     1   0.87% 1 Very good idea

    9-2     1   0.87% 2

    9-3     4   3.48% 3

    9-4     3   2.61% 4

    9-5    13  11.30% 5

    9-6    21  18.26% 6

    9-7    14  12.17% 7

    9-8    13  11.30% 8

    9-9    15  13.04% 9

   9-10    30  26.09% 10 Very bad idea

            1   0.86% Missing Cases

112 Respondents Answered Question # 10

Basic Banner 2 (Time Magazine)

   10-1     1   0.89% 1 Very good idea

   10-2     2   1.79% 2

   10-3     4   3.57% 3

   10-4     8   7.14% 4

   10-5    19  16.96% 5

   10-6    14  12.50% 6

   10-7    10   8.93% 7

   10-8    15  13.39% 8

   10-9    12  10.71% 9

  10-10    27  24.11% 10 Very bad idea

            4   3.45% Missing Cases

111 Respondents Answered Question # 11

Basic Banner 3 (World Wildlife Fund)

   11-1     9   8.11% 1 Very good idea

   11-2    12  10.81% 2

   11-3    15  13.51% 3

   11-4    15  13.51% 4

   11-5    18  16.22% 5

   11-6    14  12.61% 6

   11-7     4   3.60% 7

   11-8     8   7.21% 8

   11-9     7   6.31% 9

  11-10     9   8.11% 10 Very bad idea

            5   4.31% Missing Cases

110 Respondents Answered Question # 12

Basic Banner 4 (Lending Tree.com)

   12-1     0   0.00% 1 Very good idea

   12-2     1   0.91% 2

   12-3     6   5.45% 3

   12-4     1   0.91% 4

   12-5     8   7.27% 5

   12-6    13  11.82% 6

   12-7    15  13.64% 7

   12-8    16  14.55% 8

   12-9    14  12.73% 9

  12-10    36  32.73% 10 Very bad idea

            6   5.17% Missing Cases

111 Respondents Answered Question # 13

Basic Banner 5 (Second Harvest.org)

   13-1    11   9.91% 1 Very good idea

   13-2    10   9.01% 2

   13-3    18  16.22% 3

   13-4    10   9.01% 4

   13-5    19  17.12% 5

   13-6    13  11.71% 6

   13-7     8   7.21% 7

   13-8     8   7.21% 8

   13-9     8   7.21% 9

  13-10     6   5.41% 10 Very bad idea

            5   4.31% Missing Cases

115 Respondents Answered Question # 14

General On Air Membership OK?

   14-1    21  18.26% 1 Very good idea

   14-2    26  22.61% 2

   14-3    25  21.74% 3

   14-4    21  18.26% 4

   14-5    14  12.17% 5

   14-6     4   3.48% 6

   14-7     2   1.74% 7

   14-8     2   1.74% 8

   14-9     0   0.00% 9

  14-10     0   0.00% 10 Very bad idea

            1   0.86% Missing Cases

114 Respondents Answered Question # 15

On Air Underwriting OK?

   15-1    15  13.16% 1 Very good idea

   15-2    19  16.67% 2

   15-3    15  13.16% 3

   15-4    14  12.28% 4

   15-5    23  20.18% 5

   15-6    11   9.65% 6

   15-7     5   4.39% 7

   15-8     5   4.39% 8

   15-9     3   2.63% 9

  15-10     4   3.51% 10 Very bad idea

            2   1.72% Missing Cases

113 Respondents Answered Question # 16

Underwriting on Web OK?

   16-1    13  11.50% 1 Very good idea

   16-2    13  11.50% 2

   16-3    11   9.73% 3

   16-4    21  18.58% 4

   16-5    29  25.66% 5

   16-6     8   7.08% 6

   16-7     7   6.19% 7

   16-8     4   3.54% 8

   16-9     0   0.00% 9

  16-10     7   6.19% 10 Very bad idea

            3   2.59% Missing Cases

115 Respondents Answered Question # 18

Und. Business Influence?

   18-1    15  13.04% 1 Strongly agree

   18-2    10   8.70% 2

   18-3    16  13.91% 3

   18-4    15  13.04% 4

   18-5    19  16.52% 5

   18-6     5   4.35% 6

   18-7    10   8.70% 7

   18-8    12  10.43% 8

   18-9    10   8.70% 9

  18-10     3   2.61% 10 Strongly disagree

            1   0.86% Missing Cases

115 Respondents Answered Question # 19

Web Und. Influence

   19-1    15  13.04% 1 Strongly agree

   19-2     7   6.09% 2

   19-3    16  13.91% 3

   19-4    17  14.78% 4

   19-5    20  17.39% 5

   19-6     6   5.22% 6

   19-7     8   6.96% 7

   19-8     9   7.83% 8

   19-9    13  11.30% 9

  19-10     4   3.48% 10 Strongly disagree

            1   0.86% Missing Cases

114 Respondents Answered Question # 20

Trust MR Not to Influence

   20-1    11   9.65% 1 Strongly agree

   20-2    22  19.30% 2

   20-3    22  19.30% 3

   20-4    14  12.28% 4

   20-5    15  13.16% 5

   20-6     6   5.26% 6

   20-7    11   9.65% 7

   20-8     9   7.89% 8

   20-9     1   0.88% 9

  20-10     3   2.63% 10 Strongly disagree

            2   1.72% Missing Cases

114 Respondents Answered Question # 21

NPR Trust No Influence?

   21-1    12  10.53% 1 Strongly agree

   21-2    23  20.18% 2

   21-3    23  20.18% 3

   21-4    11   9.65% 4

   21-5    16  14.04% 5

   21-6     7   6.14% 6

   21-7     8   7.02% 7

   21-8     9   7.89% 8

   21-9     2   1.75% 9

  21-10     3   2.63% 10 Strongly disagree

            2   1.72% Missing Cases

115 Respondents Answered Question # 22

Und. Positive Influence?

   22-1    13  11.30% 1 Strongly agree

   22-2    24  20.87% 2

   22-3    19  16.52% 3

   22-4    18  15.65% 4

   22-5    23  20.00% 5

   22-6     6   5.22% 6

   22-7     3   2.61% 7

   22-8     6   5.22% 8

   22-9     1   0.87% 9

  22-10     2   1.74% 10 Strongly disagree

            1   0.86% Missing Cases

115 Respondents Answered Question # 23

Should Allow Web Und.

   23-1     7   6.09% 1 Strongly agree

   23-2     9   7.83% 2

   23-3    20  17.39% 3

   23-4    17  14.78% 4

   23-5    26  22.61% 5

   23-6    10   8.70% 6

   23-7    12  10.43% 7

   23-8     7   6.09% 8

   23-9     2   1.74% 9

  23-10     5   4.35% 10 Strongly disagree

            1   0.86% Missing Cases

115 Respondents Answered Question # 24

Und Fair Trade Off

   24-1    16  13.91% 1 Strongly agree

   24-2    11   9.57% 2

   24-3    19  16.52% 3

   24-4    18  15.65% 4

   24-5    22  19.13% 5

   24-6     7   6.09% 6

   24-7    11   9.57% 7

   24-8     4   3.48% 8

   24-9     2   1.74% 9

  24-10     5   4.35% 10 Strongly disagree

            1   0.86% Missing Cases

114 Respondents Answered Question # 25

Willing to $ for No Und.

   25-1     2   1.75% 1 Strongly agree

   25-2     4   3.51% 2

   25-3    16  14.04% 3

   25-4    10   8.77% 4

   25-5    17  14.91% 5

   25-6    17  14.91% 6

   25-7    14  12.28% 7

   25-8    15  13.16% 8

   25-9     8   7.02% 9

  25-10    11   9.65% 10 Strongly disagree

            2   1.72% Missing Cases

115 Respondents Answered Question # 26

Ad Location

   26-1    25  21.74% 1 Strongly agree

   26-2    19  16.52% 2

   26-3    20  17.39% 3

   26-4    11   9.57% 4

   26-5    20  17.39% 5

   26-6    11   9.57% 6

   26-7     1   0.87% 7

   26-8     6   5.22% 8

   26-9     0   0.00% 9

  26-10     2   1.74% 10 Strongly disagree

            1   0.86% Missing Cases

114 Respondents Answered Question # 28

Item #1 Good Idea? (Car Talk CD)

   28-1    14  12.28% 1 Very good idea

   28-2    21  18.42% 2

   28-3    21  18.42% 3

   28-4    21  18.42% 4

   28-5    17  14.91% 5

   28-6     5   4.39% 6

   28-7     5   4.39% 7

   28-8     1   0.88% 8

   28-9     6   5.26% 9

  28-10     3   2.63% 10 Very bad idea

            2   1.72% Missing Cases

114 Respondents Answered Question # 29

Item #1 - How Likely to Buy?

   29-1    16  14.04% 1 Very likely

   29-2    21  18.42% 2

   29-3    17  14.91% 3

   29-4    14  12.28% 4

   29-5    15  13.16% 5

   29-6     2   1.75% 6

   29-7     3   2.63% 7

   29-8     6   5.26% 8

   29-9     8   7.02% 9

  29-10    12  10.53% 10 Very unlikely

            2   1.72% Missing Cases

114 Respondents Answered Question # 30

Item 2 - Good Idea (Book: Ulysses)

   30-1    13  11.40% 1 Very good idea

   30-2    18  15.79% 2

   30-3    25  21.93% 3

   30-4    18  15.79% 4

   30-5    20  17.54% 5

   30-6     1   0.88% 6

   30-7     5   4.39% 7

   30-8     3   2.63% 8

   30-9     4   3.51% 9

  30-10     7   6.14% 10 Very bad idea

            2   1.72% Missing Cases

113 Respondents Answered Question # 31

Item 2 - How Likely to Buy

   31-1    10   8.85% 1 Very likely

   31-2    15  13.27% 2

   31-3    12  10.62% 3

   31-4    20  17.70% 4

   31-5    10   8.85% 5

   31-6     6   5.31% 6

   31-7     5   4.42% 7

   31-8    10   8.85% 8

   31-9    12  10.62% 9

  31-10    13  11.50% 10 Very unlikely

            3   2.59% Missing Cases

114 Respondents Answered Question # 32

Item 3 - Good Idea (Book: Actual Innocence)

   32-1     7   6.14% 1 Very good idea

   32-2    18  15.79% 2

   32-3    18  15.79% 3

   32-4    18  15.79% 4

   32-5    22  19.30% 5

   32-6     6   5.26% 6

   32-7     6   5.26% 7

   32-8     6   5.26% 8

   32-9     5   4.39% 9

  32-10     8   7.02% 10 Very bad idea

            2   1.72% Missing Cases

112 Respondents Answered Question # 33

Item 3 - How Likely to Buy

   33-1     6   5.36% 1 Very likely

   33-2    13  11.61% 2

   33-3    13  11.61% 3

   33-4    16  14.29% 4

   33-5    15  13.39% 5

   33-6     8   7.14% 6

   33-7     4   3.57% 7

   33-8    10   8.93% 8

   33-9     8   7.14% 9

  33-10    19  16.96% 10 Very unlikely

            4   3.45% Missing Cases

111 Respondents Answered Question # 34

Item 4 - Good Idea (Garden Tools)

   34-1     8   7.21% 1 Very good idea

   34-2     6   5.41% 2

   34-3    12  10.81% 3

   34-4     9   8.11% 4

   34-5    23  20.72% 5

   34-6    14  12.61% 6

   34-7     8   7.21% 7

   34-8    11   9.91% 8

   34-9     9   8.11% 9

  34-10    11   9.91% 10 Very bad idea

            5   4.31% Missing Cases

113 Respondents Answered Question # 35

Item 4 - How Likely to Buy

   35-1     5   4.42% 1 Very likely

   35-2     7   6.19% 2

   35-3     9   7.96% 3

   35-4    11   9.73% 4

   35-5    11   9.73% 5

   35-6     9   7.96% 6

   35-7    10   8.85% 7

   35-8     8   7.08% 8

   35-9    17  15.04% 9

  35-10    26  23.01% 10 Very unlikely

            3   2.59% Missing Cases

114 Respondents Answered Question # 37

On Air Und.

   37-1    14  12.28% 1 Very appropriate

   37-2    26  22.81% 2

   37-3    17  14.91% 3

   37-4    21  18.42% 4

   37-5    15  13.16% 5

   37-6     3   2.63% 6

   37-7     6   5.26% 7

   37-8     5   4.39% 8

   37-9     3   2.63% 9

  37-10     4   3.51% 10 Not at all appropriate

            2   1.72% Missing Cases

113 Respondents Answered Question # 38

On Air Membership Appropriate

   38-1    44  38.94% 1 Very appropriate

   38-2    30  26.55% 2

   38-3    17  15.04% 3

   38-4    13  11.50% 4

   38-5     6   5.31% 5

   38-6     1   0.88% 6

   38-7     0   0.00% 7

   38-8     2   1.77% 8

   38-9     0   0.00% 9

  38-10     0   0.00% 10 Not at all appropriate

            3   2.59% Missing Cases

113 Respondents Answered Question # 39

Web Und. Appropriate?

   39-1    16  14.16% 1 Very appropriate

   39-2    27  23.89% 2

   39-3    16  14.16% 3

   39-4    19  16.81% 4

   39-5    18  15.93% 5

   39-6     4   3.54% 6

   39-7     3   2.65% 7

   39-8     2   1.77% 8

   39-9     3   2.65% 9

  39-10     5   4.42% 10 Not at all appropriate

            3   2.59% Missing Cases

114 Respondents Answered Question # 41

Station Receive %

   41-1    39  34.21% 1 Very important

   41-2    19  16.67% 2

   41-3    19  16.67% 3

   41-4    14  12.28% 4

   41-5     8   7.02% 5

   41-6     2   1.75% 6

   41-7     2   1.75% 7

   41-8     4   3.51% 8

   41-9     2   1.75% 9

  41-10     5   4.39% 10 Not at all important

            2   1.72% Missing Cases

114 Respondents Answered Question # 42

Online Privacy

   42-1    83  72.81% 1 Very important

   42-2    10   8.77% 2

   42-3     8   7.02% 3

   42-4     5   4.39% 4

   42-5     2   1.75% 5

   42-6     3   2.63% 6

   42-7     1   0.88% 7

   42-8     0   0.00% 8

   42-9     1   0.88% 9

  42-10     1   0.88% 10 Not at all important

            2   1.72% Missing Cases

112 Respondents Answered Question # 43

Warehousing  & Mailing

   43-1    11   9.82% 1 Very important

   43-2    11   9.82% 2

   43-3     4   3.57% 3

   43-4     4   3.57% 4

   43-5    23  20.54% 5

   43-6     8   7.14% 6

   43-7     7   6.25% 7

   43-8    12  10.71% 8

   43-9     8   7.14% 9

  43-10    24  21.43% 10 Not at all important

            4   3.45% Missing Cases

114 Respondents Answered Question # 44

Security Online

   44-1    76  66.67% 1 Very important

   44-2    15  13.16% 2

   44-3    15  13.16% 3

   44-4     1   0.88% 4

   44-5     2   1.75% 5

   44-6     2   1.75% 6

   44-7     1   0.88% 7

   44-8     0   0.00% 8

   44-9     0   0.00% 9

  44-10     2   1.75% 10 Not at all important

            2   1.72% Missing Cases

113 Respondents Answered Question # 46

Use Website to Sell?

   46-1    12  10.62% 1 Strongly agree

   46-2    19  16.81% 2

   46-3    17  15.04% 3

   46-4    24  21.24% 4

   46-5    17  15.04% 5

   46-6     7   6.19% 6

   46-7     3   2.65% 7

   46-8     2   1.77% 8

   46-9     5   4.42% 9

  46-10     7   6.19% 10 Strongly disagree

            3   2.59% Missing Cases

113 Respondents Answered Question # 47

Should Not Sell Items

   47-1     5   4.42% 1 Strongly agree

   47-2     3   2.65% 2

   47-3     4   3.54% 3

   47-4     3   2.65% 4

   47-5     7   6.19% 5

   47-6    17  15.04% 6

   47-7    21  18.58% 7

   47-8    15  13.27% 8

   47-9    19  16.81% 9

  47-10    19  16.81% 10 Strongly disagree

            3   2.59% Missing Cases

112 Respondents Answered Question # 48

Only Sell Books & CD's

   48-1    32  28.57% 1 Strongly agree

   48-2    21  18.75% 2

   48-3    13  11.61% 3

   48-4    21  18.75% 4

   48-5    12  10.71% 5

   48-6     6   5.36% 6

   48-7     2   1.79% 7

   48-8     3   2.68% 8

   48-9     1   0.89% 9

  48-10     1   0.89% 10 Strongly disagree

            4   3.45% Missing Cases

113 Respondents Answered Question # 49

Don't Sell To Support Website

   49-1     6   5.31% 1 Strongly agree

   49-2     5   4.42% 2

   49-3    10   8.85% 3

   49-4     8   7.08% 4

   49-5    16  14.16% 5

   49-6     7   6.19% 6

   49-7     9   7.96% 7

   49-8    23  20.35% 8

   49-9     9   7.96% 9

  49-10    20  17.70% 10 Strongly disagree

            3   2.59% Missing Cases

113 Respondents Answered Question # 50

Selling Fair Trade Off

   50-1    17  15.04% 1 Strongly agree

   50-2    17  15.04% 2

   50-3    17  15.04% 3

   50-4    21  18.58% 4

   50-5    23  20.35% 5

   50-6     5   4.42% 6

   50-7     2   1.77% 7

   50-8     4   3.54% 8

   50-9     1   0.88% 9

  50-10     6   5.31% 10 Strongly disagree

            3   2.59% Missing Cases

114 Respondents Answered Question # 52

Education

   52-1     0   0.00% Attended or completed high school

   52-2    11   9.65% Attended college

   52-3    33  28.95% Have an undergraduate degree (B.A, B.S.)

   52-4    45  39.47% Have a graduate degree (M.A., M.S.)

   52-5    25  21.93% Have a Ph. D., M.D., or similar advanced degree

            2   1.72% Missing Cases

114 Respondents Answered Question # 53

Gender

   53-1    52  45.61% Male

   53-2    62  54.39% Female

            2   1.72% Missing Cases

114 Respondents Answered Question # 54

Age

   54-1     3   2.63% 24 or younger

   54-2    20  17.54% 25 - 34

   54-3    29  25.44% 35 - 44

   54-4    31  27.19% 45 - 54

   54-5    20  17.54% 55 - 64

   54-6     8   7.02% 65 - 74

   54-7     3   2.63% 75 or older

            2   1.72% Missing Cases

Michigan Radio Verbatim Comments

Todd Mundt can offer his archived programs just as Diane Rehm does - free. Sorry, Todd. If Michigan Radio is going to produce a program, Michigan Radio should be prepared to reserve server space to support archive downloads. I know that you already do this with Great Lakes Environmental Consortium programming.

I enjoy Michigan Radio a great deal and try to contribute accordingly. Keep the news and information programming-- I am a little less fond of the new age programs like Sound and Spirit but I am probably one of the few people who wants to hear news at 7 am on Sunday. As far as underwriting and website advertisement, I think you have to do what you have to do. But try to keep your costs low too so that you aren't driven to those decisions by expensive programming. For instance, do we need to hear Car Talk and the silly show from Minneapolis twice a weekend-- I for one am happy to only listen once!

I'd rather pay an annual subscription to the Michigan Radio web site. Fee should be nominal ($60/year) and there should be NO advertising for sponsor products or products unrelated to Michigan Radio.


I started listening to NPR back in the late 70s and over the years it has gone too commercial. I have not always provided support or lowered my support because of the advertisement (or acknowledeging who is supporting that program).

Note that I did not answer questions 8 - 13 because I have filtering software that removes ads/banners/pop-ups and therefore the proposed ads/announcements were filtered out.

Avoid becoming even more of a voice for corporate ideology and apologetics than you already are. I still listen to Todd Mundt and Juan Williams, but they and others strike me more and more as the everyday mind of the corporate world speaking to me through my car radio. I would support Michigan Radio if it still offered a reasonably distinct point of view from that of corporate PR.

Ability to listen to archived programming.

UofM is all about making money. Because of the advertizing that WUOM already does, I will no longer contribute money to it. In fact, I think that UofM should sell in its license, what's another commertial station in the area, I'd hardly be able to tell the difference.

The commercialization of just about every facet of American life is one reason I listen to public radio. To assume that underwriting and product hustling are not going to influence programming decisions is disingenuous to say the least. For me personally the website is of no significance, but I can understand its use to those who spend a lot of time on the web.

Instead of banners I think they should just display the company logos and tag lines on a side bar that says they are underwriters - this parallels what they do on the radio - on the radio they don't really allow "full blown commercials" and I really appreciate that.

This survey is really a problem because it suggests that EITHER private businesses or private individuals are the ones who support PUBLIC radio. I would like there to be questions about putting more pressure on the GOVERNMENT to put more money into public radio. It is PUBLIC radio. It is really offensive to suggest that either individuals need to pledge more OR they need to listen to advertising crap on public radio/web!!

Its "National Public Radio", not "National Public Website". The website is extra therefore I can see having advertising on the website. Flipside: What does it cost to run a website? Can't that cost be subsumed in the normal operating costs of the station? On air promotion of business who support are fine in moderation. These days it seems it takes longer to read the list of supporters and their tag lines than it does to read the weather!

You seem to be implying that the website needs to be financially self-sufficient, thus the need to be more commercial. Have you considered allowing users to specify contributions to the website separate from contributions to the radio station? Since I use both the radio and the web I would prefer to do this, than have much in the way of commercials on the web. I view the underwriting as a necessary evil, I hate to see things go much further.

My various stands are rather paradoxical, I know, but they reflect my present state of uncertainty. I'm anxious to get rid of the on-air fund drive but realize that's probably impractical. I'd really prefer an option you didn't list, which may also be impractical - a regular tax to listen to public radio, i.e., make it really public!


I really dislike talk radio and stopped listening at night when the switch was made from classical music.

I would encourage Michigan Radio's selling items on-line (especially if they are related to a show and helps them raise money), but I'm not sure if I would think of checking their website for an item that I wanted. I also doubt I would go to their website and buy something on impulse that I didn't already plan on buying. In short, I doubt that I am likely to buy something from them on-line.

I can only advise (professionally) that the placement of banner advertisements for underwriting businesses is a poor way of spending those underwriters' contributions. I would rather see in-line text mention of underwriters, if mention is to be made of them at all. For example, a text-only duplicate of the announcement made on the radio broadcast would be perfectly appropriate, whether at the top or bottom of the page. If banner advertising for underwriters is implemented, there should be a strict prohibition against the setting of cookies or inclusion of script or other code in those banners. Banners should be limited to standard size graphics with simple URL links to the underwriters' websites *only*.

I really would not use the web site that much. As for listening to programs on the web, I mostly listen to your station in the car(I can't get it at home) and would find it difficult to stay near the computer for that length of time.

I feel announcements of support of public radio should be just that - they should not be advertisements for a product or service!

I love the early Saturday and Sunday morning programming. I miss Chinwag Theather.

I know that you offer the TM Show via audible, but i would love to see it archived so i can listen via Real Player. Other than that, keep up the good work! i could never have commuted 60 miles a day each way b/w Flint and AA w/o Michigan radio. oh my!

If items are sold, they should specialize and sell things related to programming only. I think it is an especially good idea to sell books and music which have been discussed in the programs. Is the technology available that would allow people to select their own listening schedule on a daily basis via the internet?

I don't quite know where we'd turn if there were not public radio stations - we continue to support and encourage friends.

Use on air time to get people to pledge on the website in order to decrease the on air time needed for pledge drives--that was a great idea.

I think it would be great to be able to buy program related stuff at the website.

Its all about money isn't it? Please let public radio remain public radio rather than selling out like so many other businesses have. Let's not forget what makes public radio different from other businesses - they do the right thing-integrity - they don't sell out, they are not (Thank goodness) homogenized white bread like so many other companies have become because of the $$. Public radio is the last bastion of true good sophisticated humor and insight - not humor that appeals to the lowest common denominator. If you need to come up with fund raising ideas what about a mail order catalog like Wireless or Signals---not like they are now (with merchandise you can get anywhere) but like they used to be about 4-5 years ago - truly unique items that relate to the programming.

Don't have the advertising on Real Radio when Michigan Radio is downloaded. I don't need to see the logo...I know what I'm listening to and that's why I won't use your web signal.

If you want to sell items to keep the website afloat, please keep content relevant to the station, like books or music highlighted on your programs. Otherwise, you just categorize our interests like any other marketing/corporate firm. I don't want another shopping venue, but it would be convenient to find items related to your shows on your website.

I tend to trust public radio to do the right thing. Don't blow it.


Although I have no problem with the little online banner ads, I believe they are going the way of the Dodo because they simply aren't effective. I wouldn't plan on relying on them for funding. All I care about is intelligent programming, sans the Prairie Home Companion.

Difficult for me to answer as I am currently limited on I-net access. (new computer w/ME). I think the I-net should be SAID more, mentioned more on the radio. I love "CAR TALK". Three of my four radios are tuned to 97.1. The fourth is on Canadian 89.9 for classical music and good Jazz from 10 til midnite.

I listen to you all day and sometimes all night. It is very omportant to me that you maintain your current standards. I am sorry that you have to worry about money. You are wonderful. I listen to public radio in Georgia and they play music almost all the time and have no real news. I would use a cd player to listen to music if that was what I wanted. I have supposed that they so not have enough money to buy real programs like you do. I would not like you to change.

WEMU and WUOM should strive to minimize overlapping content, since they share the same broadcast area. Public radio should minimize the business underwriting, or at least the number and content of words that are permitted in the underwriting announcement, to eliminate "advertizing" content.

I would love to have other NPR stations broadcast the number of quality programs heard on WUOM; when I travel outside the WUOM listening area, many of my favorites are not available.

The idea of selling merchandise that ties into programming is intriguing and I'd guess you could be very successful at it. I don't really think it's a good idea to stray very far from the on-air marketing tie-ins you could do, but that's not a philosophical stance as much as a marketing strategy. I think the image of the tie-in might matter to the individual donors. As a general rule, I don't care for the long business blurbs -the ones that say the company name & more. I like the ones where just the company name is there, as a program underwriter. I enjoy the daily sponsor stuff a lot (voyeur???). In the long term, I think you should hold tightly to the images/ appearances of being noncommercial (thus, the tie-ins and the lack of corporate self-promotion). If Michigan Radio started to be like Amazon, I think you'd lose in the end. Individual affection, it would seem to me, matters a lot for M Radio. I don't really care about whether you have a website; it does allow for global reach, but I'm not sure about the value of that. I'd suggest that it should be self-supporting, not underwritten by radio audiences at all.

It always seems as though Michigan Radio fund drives are very successful. Is there really a shortage of funding for maintaining the Michigan Radio Webpage? If that's the case, I would prefer a simplified webpage rather than corporate advertising on the page. ~~*I probably wouldn't buy many books on the Michigan Radio Website because I would feel like I could get them more cheaply elsewhere. Same thing for something like garden tools. I'd be more likely to buy things related to radio programming (books and cd's because if they are mentioned on programs then I might be more likely to pay more for them on a MR website because I associate them with contributing to public radio). Also, products like Michigan Radio t-shirts and mugs which reflect a conscious contribution to the station. ~~*I'm skeptical about corporate underwriting. I think it's ok on air if it's limited to just a statement that they contribute to Michigan Radio and possibly a web address. Not more though. I don't like to hear that GE brings good things to life - unless of course you would be willing to also announce the fact that they've poisoned the Hudson River and are carrying out a huge campaign to convince people that they shouldn't have to pay to clean it up. I do not like a company better just because they underwrite public radio. I am very afraid that a corporate donor could influence what stories and programs are presented on the radio. Furthermore, I stopped listening to commercial radio largely because of the deluge of advertising. Public radio is a refuge from that in a commercial, material media environment. PLEASE PLEASE DO NOT CHANGE THAT!!! I don't know what I'd listen to. I already think there is a lot of advertising on public radio. It's still better than commercial, but don't add anymore. I personally support public radio because it's a service I appreciate. If you become more commercialized, I may stop contributing. I'm unlikely to give a lot more money because I feel like I give as much as I am currently able to.

Things broadcast over the radio and things presented on the webpage have different impacts. The web page is an active medium, you have to know how to get there and to read. Over the radio is a passive medium, and listeners have no input on what they hear, especially children. It is an important difference, but in general I believe you can sell advertising without giving up control.

I don't think Public Radio should become an online boutique. In general -- my opposition to banner advertisments on websites is stronger than my opposition to on-air underwriting announcements. I have very strong reservations about turning public television and radio into vehicles for commercial enterprise. If the business actually care about public radio, then they should support what it is, not try to turn it into commercial television and radio. Of course, for revenue purposes public radio must now turn increasingly to business for financial support, I recognize this reality. But it should not compromise the non-commercial character of the mission. The banners clearly violate this, though not the non-profit ones. I am less worried about these. The main concern is not really that there will be direct influence on programming (though this is a concern) but rather that public radio and television will simply turn into another version of its commercial counterpart -- once you turn to advertising for revenues this seems inevitable. You will need to adjust your programming according to its worth as advertising space.

PICIS #1 Survey

1. Thank you for participating in this online survey. Your opinions will assist Michigan Radio and other public radio stations in planning their Internet activities. All of your responses will remain confidential.

2. What one radio station do you listen to most?

Michigan Radio [WUOM 91.7, 91.1 Flint, or 104.1 West Michigan]

WDET [101.7]

WEMU [89.1]

WGTE [91.3]

WOMC [104.3]

WNIC [100.3]

WKAR [90.5]

WKRK [97.1]

WJR [760 AM]

WXYT [1270 AM]

Some other station

3. When you listen to public radio, what one type of programming do you listen to most?

In-depth news and information

Classical music

In-depth news and information & classical music about the same amount

Talk or call-in programs

Jazz

Folk music

Other

4. How long have you been using the Internet?

Less than one year

1 - 2 years

3 - 4 years

5 years or more

5. How many hours do you use the Internet at work and at home in a typical week [excluding e-mail]?

Less than 1 hour a week

1 - 3 hours a week

4 - 5 hours a week

6 - 10 hours a week

11 - 20 hours a week

More than 20 hours a week

6. How often do you visit a public radio station's Website [such as MichiganRadio.org]?

Several times a week

About once a week

About once a month

A few times a year

Rarely or never

7. Do you listen to Michigan Radio:

Only on the radio

Only on the Internet

On both the radio and the Internet

8. Please indicate whether you think it would be a good idea or a bad idea for the following banner announcements to appear on Michigan Radio's Web site.

9. Would it be a good idea or a bad idea for this announcement to appear on Michigan Radio's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

10. Would it be a good idea or a bad idea for this announcement to appear on Michigan Radio's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

11. Would it be a good idea or a bad idea for this announcement to appear on Michigan Radio's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

12. Would it be a good idea or a bad idea for this announcement to appear on Michigan Radio's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

13. Would it be a good idea or a bad idea for this announcement to appear on Michigan Radio's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

14. In general, is it a good idea or a bad idea for Michigan Radio to have on air membership campaigns that help support the station?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

15. In general, is it a good idea or a bad idea for Michigan Radio to have business underwriting announcements on air that help support the station?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

16. In general, is it a good idea or a bad idea for Michigan Radio to have business underwriting announcements on their Web site that help support the station?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

17. Please indicate whether you agree or diasagree with the following statements

18. I am concerned that businesses who support public radio with underwriting announcements on air may eventually influence programming decisions

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

19. I am concerned that businesses who support public radio with underwriting announcements on a station's Web site may eventually influence programming decisions

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

20. I trust that Michigan Radio will not allow businesses who support public radio with underwriting announcements to influence programming decisions

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

21. I trust that NPR will not allow businesses who support public radio with underwriting announcements to influence programming decisions

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

22. I have a more positive opinion of a business when I am aware that they support public radio financially

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

23. Michigan Radio should use the Internet to help pay for programming by including underwriting on its Web site

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

24. Having underwriting on Michigan Radio's Web site is a fair trade off for keeping the Web site operating at no cost to listeners

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

25. I would be willing to increase my financial support in order to keep underwriting announcements off of Michigan Radio's Web site

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

26. An underwriting announcement positioned at the bottom of Michigan Radio's home page is more acceptable than an underwriting announcement located at the top of Michigan Radio's home page

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

27. Please indicate whether you think it would be a good or bad idea for Michigan Radio to offer the following items for sale on its Web site.

28. Is it a good idea or a bad idea for Michigan Radio to sell this item on its Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

29. If you wanted to purchase this item, how likely would you be to buy it on Michigan Radio's Web site?

Very likely

Very unlikely

1

2

3

4

5

6

7

8

9

10

30. Is it a good idea or a bad idea for Michigan Radio to sell this item on its Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

31. If you wanted to purchase this item, how likely would you be to buy it on Michigan Radio's Web site?

Very likely

Very unlikely

1

2

3

4

5

6

7

8

9

10

32. Is it a good idea or a bad idea for Michigan Radio to sell this item on its Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

33. If you wanted to purchase this item, how likely would you be to buy it Michigan Radio's Web site?

Very likely

Very unlikely

1

2

3

4

5

6

7

8

9

10

34. Is it a good idea or a bad idea for Michigan Radio to sell this item on its Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

35. If you wanted to purchase this item, how likely would you be to buy it on Michigan Radio's Web site?

Very likely

Very unlikely

1

2

3

4

5

6

7

8

9

10

36. How appropriate are the following methods of raising funds to support public radio stations?

37. Providing on air underwriting announcements for businesses who financially support Michigan Radio

Very appropriate

Not at all appropriate

1

2

3

4

5

6

7

8

9

10

38. Conducting on air membership campaigns to obtain financial suppport for Michigan Radio from listeners

Very appropriate

Not at all appropriate

1

2

3

4

5

6

7

8

9

10

39. Providing underwriting announcements on Michigan Radio's Website for businesses who financiallly support Michigan Radio

Very appropriate

Not at all appropriate

1

2

3

4

5

6

7

8

9

10

40. How important are the following in deciding whether to purchase an item on a public radio Website?

41. That Michigan Radio receives a specific amount or percentage of money from the online sale of each item

Very important

Not at all important

1

2

3

4

5

6

7

8

9

10

42. That Michigan Radio has an online privacy policy ensuring that your name or personal information will not be shared with other businesses

Very important

Not at all important

1

2

3

4

5

6

7

8

9

10

43. That online orders are warehoused and mailed by another company on behalf of Michigan Radio, rather than by the station itself

Very important

Not at all important

1

2

3

4

5

6

7

8

9

10

44. That Michigan Radio has an online security policy explaining how credit card information will be protected

Very important

Not at all important

1

2

3

4

5

6

7

8

9

10

45. Please indicate whether you agree or disagree with the following statements

46. Michigan Radio should raise funds by selling items of interest to listeners on its Website

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

47. Michigan Radio should not raise funds by selling any items on its Website, even if this provides additional financial support for the station

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

48. The only items Michigan Radio should sell on its Website are products like books and CD's that are directly related to the programming heard on Michigan Radio

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

49. If Michigan Radio cannot support its Website without selling items to listeners, it should not have a Website

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

50. Selling items on Michigan Radio's Website is a fair trade off for keeping the information and services on the Website available at no cost to listeners

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

51. Please add any comments you may have about how public radio can best serve your needs and interests on the Internet.

52. Please check the category that best describes your highest level of education

Attended or completed high school

Attended college

Have an undergraduate degree (B.A, B.S.)

Have a graduate degree (M.A., M.S.)

Have a Ph. D., M.D., or similar advanced degree

53. Are you:

Male

Female

54. Please check the category that contains your age:

24 or younger

25 - 34

35 - 44

45 - 54

55 - 64

65 - 74

75 or older

55. Thank you very much for completing this survey. Your responses will provide valuable information for public radio.

