PICIS #1 SURVEY

RESULTS for KPBS 
Produced for PICIS by Market Trends Research, Inc.

This data includes only responses from KPBS listeners. The data can be analyzed on its own [keeping in mind the limitations of the sample size: results are approximately +/- 10%] or compared with the four-station combined results from this survey. A copy of the PICIS #1 survey begins on page 21.

KPBS registered 98 Eligible Respondents

96 Respondents Answered Question # 2

Core or Fringe

    2-1    84  87.50% KPBS-FM

    2-2     0   0.00% KOGO-AM

    2-3     0   0.00% KYXY-FM

    2-4     0   0.00% KIFM-FM

    2-5     0   0.00% KFMB-FM

    2-6     0   0.00% KFMB-AM

    2-7     0   0.00% KFSD-FM

    2-8     0   0.00% XTRA-FM

    2-9     1   1.04% XTRA-AM

   2-10    11  11.46% Some other station

            2   2.04% Missing Cases

98 Respondents Answered Question # 3

Format Preference

    3-1    73  74.49% In-depth news and information

    3-2     3   3.06% Classical music

    3-3     4   4.08% In-depth news and information & classical music about the same amount

    3-4    11  11.22% Talk or call-in programs

    3-5     2   2.04% Jazz

    3-6     0   0.00% Folk music

    3-7     5   5.10% Other

            0   0.00% Missing Cases

96 Respondents Answered Question # 4

Years Using Internet

    4-1     0   0.00% Less than one year

    4-2     2   2.08% 1 - 2 years

    4-3    27  28.13% 3 - 4 years

    4-4    67  69.79% 5 years or more

            2   2.04% Missing Cases

97 Respondents Answered Question # 5

Hours Online

    5-1     2   2.06% Less than 1 hour a week

    5-2    29  29.90% 1 - 3 hours a week

    5-3    29  29.90% 4 - 5 hours a week

    5-4    16  16.49% 6 - 10 hours a week

    5-5    14  14.43% 11 - 20 hours a week

    5-6     7   7.22% More than 20 hours a week

            1   1.02% Missing Cases

97 Respondents Answered Question # 6

Station Website Frequency

    6-1     4   4.12% Several times a week

    6-2     5   5.15% About once a week

    6-3    20  20.62% About once a month

    6-4    30  30.93% A few times a year

    6-5    38  39.18% Rarely or never

            1   1.02% Missing Cases

98 Respondents Answered Question # 7

How Listen to KPBS

    7-1    88  89.80% Only on the radio

    7-2     0   0.00% Only on the Internet

    7-3    10  10.20% On both the radio and the Internet

            0   0.00% Missing Cases

94 Respondents Answered Question # 9

Basic Banner - Good or Bad (800.com)

    9-1     1   1.06% 1 Very good idea

    9-2     4   4.26% 2

    9-3     0   0.00% 3

    9-4     2   2.13% 4

    9-5    16  17.02% 5

    9-6    11  11.70% 6

    9-7     7   7.45% 7

    9-8    12  12.77% 8

    9-9    11  11.70% 9

   9-10    30  31.91% 10 Very bad idea

            4   4.08% Missing Cases

95 Respondents Answered Question # 10

Basic Banner 2 (Time Magazine)

   10-1     1   1.05% 1 Very good idea

   10-2     4   4.21% 2

   10-3     8   8.42% 3

   10-4     5   5.26% 4

   10-5    18  18.95% 5

   10-6    11  11.58% 6

   10-7     5   5.26% 7

   10-8     7   7.37% 8

   10-9    10  10.53% 9

  10-10    26  27.37% 10 Very bad idea

            3   3.06% Missing Cases

95 Respondents Answered Question # 11

Basic Banner 3 (World Wildlife Fund)

   11-1    12  12.63% 1 Very good idea

   11-2     8   8.42% 2

   11-3    18  18.95% 3

   11-4    10  10.53% 4

   11-5    17  17.89% 5

   11-6     7   7.37% 6

   11-7     4   4.21% 7

   11-8     4   4.21% 8

   11-9     0   0.00% 9

  11-10    15  15.79% 10 Very bad idea

            3   3.06% Missing Cases

95 Respondents Answered Question # 12

Basic Banner 4 (Lending Tree.com)

   12-1     0   0.00% 1 Very good idea

   12-2     5   5.26% 2

   12-3     0   0.00% 3

   12-4     6   6.32% 4

   12-5     9   9.47% 5

   12-6    10  10.53% 6

   12-7     5   5.26% 7

   12-8    11  11.58% 8

   12-9    12  12.63% 9

  12-10    37  38.95% 10 Very bad idea

            3   3.06% Missing Cases

94 Respondents Answered Question # 13

Basic Banner 5 (Second Harvest.org)

   13-1     8   8.51% 1 Very good idea

   13-2    13  13.83% 2

   13-3    12  12.77% 3

   13-4    11  11.70% 4

   13-5    18  19.15% 5

   13-6    10  10.64% 6

   13-7     5   5.32% 7

   13-8     1   1.06% 8

   13-9     0   0.00% 9

  13-10    16  17.02% 10 Very bad idea

            4   4.08% Missing Cases

98 Respondents Answered Question # 14

General On Air Membership OK?

   14-1    11  11.22% 1 Very good idea

   14-2     7   7.14% 2

   14-3    20  20.41% 3

   14-4    13  13.27% 4

   14-5    20  20.41% 5

   14-6    11  11.22% 6

   14-7     7   7.14% 7

   14-8     3   3.06% 8

   14-9     3   3.06% 9

  14-10     3   3.06% 10 Very bad idea

            0   0.00% Missing Cases

98 Respondents Answered Question # 15

On Air Underwriting OK?

   15-1    13  13.27% 1 Very good idea

   15-2    15  15.31% 2

   15-3    15  15.31% 3

   15-4    12  12.24% 4

   15-5    13  13.27% 5

   15-6     7   7.14% 6

   15-7     8   8.16% 7

   15-8     7   7.14% 8

   15-9     2   2.04% 9

  15-10     6   6.12% 10 Very bad idea

            0   0.00% Missing Cases

97 Respondents Answered Question # 16

Underwriting on Web OK?

   16-1    13  13.40% 1 Very good idea

   16-2    15  15.46% 2

   16-3    13  13.40% 3

   16-4    12  12.37% 4

   16-5    15  15.46% 5

   16-6     8   8.25% 6

   16-7     4   4.12% 7

   16-8     9   9.28% 8

   16-9     3   3.09% 9

  16-10     5   5.15% 10 Very bad idea

            1   1.02% Missing Cases

97 Respondents Answered Question # 18

Und. Business Influence?

   18-1    16  16.49% 1 Strongly agree

   18-2     9   9.28% 2

   18-3    21  21.65% 3

   18-4     6   6.19% 4

   18-5    18  18.56% 5

   18-6     0   0.00% 6

   18-7     9   9.28% 7

   18-8     9   9.28% 8

   18-9     7   7.22% 9

  18-10     2   2.06% 10 Strongly disagree

            1   1.02% Missing Cases

97 Respondents Answered Question # 19

Web Und. Influence

   19-1    14  14.43% 1 Strongly agree

   19-2     9   9.28% 2

   19-3    15  15.46% 3

   19-4    10  10.31% 4

   19-5    21  21.65% 5

   19-6     0   0.00% 6

   19-7     9   9.28% 7

   19-8    10  10.31% 8

   19-9     7   7.22% 9

  19-10     2   2.06% 10 Strongly disagree

            1   1.02% Missing Cases

97 Respondents Answered Question # 20

Trust KPBS Not to Influence

   20-1    17  17.53% 1 Strongly agree

   20-2    17  17.53% 2

   20-3    15  15.46% 3

   20-4    14  14.43% 4

   20-5    12  12.37% 5

   20-6     6   6.19% 6

   20-7     9   9.28% 7

   20-8     5   5.15% 8

   20-9     2   2.06% 9

  20-10     0   0.00% 10 Strongly disagree

            1   1.02% Missing Cases

97 Respondents Answered Question # 21

NPR Trust No Influence?

   21-1    17  17.53% 1 Strongly agree

   21-2    17  17.53% 2

   21-3    20  20.62% 3

   21-4    12  12.37% 4

   21-5    13  13.40% 5

   21-6     6   6.19% 6

   21-7     6   6.19% 7

   21-8     3   3.09% 8

   21-9     3   3.09% 9

  21-10     0   0.00% 10 Strongly disagree

            1   1.02% Missing Cases

98 Respondents Answered Question # 22

Und. Positive Influence?

   22-1    22  22.45% 1 Strongly agree

   22-2    18  18.37% 2

   22-3    20  20.41% 3

   22-4    16  16.33% 4

   22-5    11  11.22% 5

   22-6     3   3.06% 6

   22-7     2   2.04% 7

   22-8     1   1.02% 8

   22-9     3   3.06% 9

  22-10     2   2.04% 10 Strongly disagree

            0   0.00% Missing Cases

97 Respondents Answered Question # 23

Should Allow Web Und.

   23-1     9   9.28% 1 Strongly agree

   23-2    12  12.37% 2

   23-3    14  14.43% 3

   23-4    21  21.65% 4

   23-5    17  17.53% 5

   23-6     8   8.25% 6

   23-7     2   2.06% 7

   23-8     4   4.12% 8

   23-9     2   2.06% 9

  23-10     8   8.25% 10 Strongly disagree

            1   1.02% Missing Cases

97 Respondents Answered Question # 24

Und Fair Trade Off

   24-1    16  16.49% 1 Strongly agree

   24-2    17  17.53% 2

   24-3    14  14.43% 3

   24-4    15  15.46% 4

   24-5    15  15.46% 5

   24-6     7   7.22% 6

   24-7     3   3.09% 7

   24-8     2   2.06% 8

   24-9     2   2.06% 9

  24-10     6   6.19% 10 Strongly disagree

            1   1.02% Missing Cases

97 Respondents Answered Question # 25

Willing to $ for No Und.

   25-1     2   2.06% 1 Strongly agree

   25-2     1   1.03% 2

   25-3     5   5.15% 3

   25-4     7   7.22% 4

   25-5    15  15.46% 5

   25-6    13  13.40% 6

   25-7    10  10.31% 7

   25-8    16  16.49% 8

   25-9    14  14.43% 9

  25-10    14  14.43% 10 Strongly disagree

            1   1.02% Missing Cases

96 Respondents Answered Question # 26

Ad Location

   26-1    27  28.13% 1 Strongly agree

   26-2    15  15.63% 2

   26-3    17  17.71% 3

   26-4     8   8.33% 4

   26-5    17  17.71% 5

   26-6     5   5.21% 6

   26-7     1   1.04% 7

   26-8     1   1.04% 8

   26-9     1   1.04% 9

  26-10     4   4.17% 10 Strongly disagree

            2   2.04% Missing Cases

96 Respondents Answered Question # 28

Item #1 Good Idea? (Car Talk CD)

   28-1    18  18.75% 1 Very good idea

   28-2    22  22.92% 2

   28-3    16  16.67% 3

   28-4    12  12.50% 4

   28-5     9   9.38% 5

   28-6     1   1.04% 6

   28-7     2   2.08% 7

   28-8     4   4.17% 8

   28-9     0   0.00% 9

  28-10    12  12.50% 10 Very bad idea

            2   2.04% Missing Cases

96 Respondents Answered Question # 29

Item #1 - How Likely to Buy?

   29-1    23  23.96% 1 Very likely

   29-2    23  23.96% 2

   29-3     9   9.38% 3

   29-4    13  13.54% 4

   29-5     8   8.33% 5

   29-6     3   3.13% 6

   29-7     5   5.21% 7

   29-8     2   2.08% 8

   29-9     1   1.04% 9

  29-10     9   9.38% 10 Very unlikely

            2   2.04% Missing Cases

95 Respondents Answered Question # 30

Item 2 - Good Idea (Book: Ulysses)

   30-1    17  17.89% 1 Very good idea

   30-2    19  20.00% 2

   30-3    18  18.95% 3

   30-4    15  15.79% 4

   30-5    12  12.63% 5

   30-6     1   1.05% 6

   30-7     1   1.05% 7

   30-8     1   1.05% 8

   30-9     1   1.05% 9

  30-10    10  10.53% 10 Very bad idea

            3   3.06% Missing Cases

94 Respondents Answered Question # 31

Item 2 - How Likely to Buy

   31-1    17  18.09% 1 Very likely

   31-2    15  15.96% 2

   31-3    10  10.64% 3

   31-4    11  11.70% 4

   31-5    13  13.83% 5

   31-6     5   5.32% 6

   31-7     4   4.26% 7

   31-8     4   4.26% 8

   31-9     5   5.32% 9

  31-10    10  10.64% 10 Very unlikely

            4   4.08% Missing Cases

95 Respondents Answered Question # 32

Item 3 - Good Idea (Book: Actual Innocence)

   32-1    12  12.63% 1 Very good idea

   32-2    13  13.68% 2

   32-3    20  21.05% 3

   32-4    12  12.63% 4

   32-5    18  18.95% 5

   32-6     3   3.16% 6

   32-7     2   2.11% 7

   32-8     3   3.16% 8

   32-9     1   1.05% 9

  32-10    11  11.58% 10 Very bad idea

            3   3.06% Missing Cases

94 Respondents Answered Question # 33

Item 3 - How Likely to Buy

   33-1     9   9.57% 1 Very likely

   33-2    11  11.70% 2

   33-3    16  17.02% 3

   33-4     7   7.45% 4

   33-5    14  14.89% 5

   33-6     6   6.38% 6

   33-7     7   7.45% 7

   33-8     9   9.57% 8

   33-9     3   3.19% 9

  33-10    12  12.77% 10 Very unlikely

            4   4.08% Missing Cases

94 Respondents Answered Question # 34

Item 4 - Good Idea (Garden Tools)

   34-1    10  10.64% 1 Very good idea

   34-2    10  10.64% 2

   34-3    10  10.64% 3

   34-4    10  10.64% 4

   34-5    16  17.02% 5

   34-6     3   3.19% 6

   34-7    11  11.70% 7

   34-8     6   6.38% 8

   34-9     4   4.26% 9

  34-10    14  14.89% 10 Very bad idea

            4   4.08% Missing Cases

94 Respondents Answered Question # 35

Item 4 - How Likely to Buy

   35-1    10  10.64% 1 Very likely

   35-2     8   8.51% 2

   35-3     6   6.38% 3

   35-4     6   6.38% 4

   35-5     7   7.45% 5

   35-6    12  12.77% 6

   35-7     5   5.32% 7

   35-8    13  13.83% 8

   35-9     8   8.51% 9

  35-10    19  20.21% 10 Very unlikely

            4   4.08% Missing Cases

97 Respondents Answered Question # 37

On Air Und.

   37-1    14  14.43% 1 Very appropriate

   37-2    17  17.53% 2

   37-3    21  21.65% 3

   37-4    15  15.46% 4

   37-5    15  15.46% 5

   37-6     3   3.09% 6

   37-7     4   4.12% 7

   37-8     2   2.06% 8

   37-9     1   1.03% 9

  37-10     5   5.15% 10 Not at all appropriate

            1   1.02% Missing Cases

97 Respondents Answered Question # 38

On Air Membership Appropriate

   38-1    19  19.59% 1 Very appropriate

   38-2    19  19.59% 2

   38-3    21  21.65% 3

   38-4    18  18.56% 4

   38-5     9   9.28% 5

   38-6     5   5.15% 6

   38-7     2   2.06% 7

   38-8     1   1.03% 8

   38-9     1   1.03% 9

  38-10     2   2.06% 10 Not at all appropriate

            1   1.02% Missing Cases

97 Respondents Answered Question # 39

Web Und. Appropriate?

   39-1    17  17.53% 1 Very appropriate

   39-2    18  18.56% 2

   39-3    18  18.56% 3

   39-4    15  15.46% 4

   39-5    13  13.40% 5

   39-6     4   4.12% 6

   39-7     4   4.12% 7

   39-8     2   2.06% 8

   39-9     1   1.03% 9

  39-10     5   5.15% 10 Not at all appropriate

            1   1.02% Missing Cases

96 Respondents Answered Question # 41

Station Receive %

   41-1    36  37.50% 1 Very important

   41-2    20  20.83% 2

   41-3    11  11.46% 3

   41-4    10  10.42% 4

   41-5     8   8.33% 5

   41-6     4   4.17% 6

   41-7     1   1.04% 7

   41-8     0   0.00% 8

   41-9     1   1.04% 9

  41-10     5   5.21% 10 Not at all important

            2   2.04% Missing Cases

94 Respondents Answered Question # 42

Online Privacy

   42-1    73  77.66% 1 Very important

   42-2    10  10.64% 2

   42-3     4   4.26% 3

   42-4     3   3.19% 4

   42-5     3   3.19% 5

   42-6     0   0.00% 6

   42-7     0   0.00% 7

   42-8     0   0.00% 8

   42-9     0   0.00% 9

  42-10     1   1.06% 10 Not at all important

            4   4.08% Missing Cases

93 Respondents Answered Question # 43

Warehousing  & Mailing

   43-1    10  10.75% 1 Very important

   43-2     4   4.30% 2

   43-3    10  10.75% 3

   43-4     9   9.68% 4

   43-5    19  20.43% 5

   43-6     3   3.23% 6

   43-7     7   7.53% 7

   43-8     4   4.30% 8

   43-9     9   9.68% 9

  43-10    18  19.35% 10 Not at all important

            5   5.10% Missing Cases

96 Respondents Answered Question # 44

Security Online

   44-1    74  77.08% 1 Very important

   44-2     7   7.29% 2

   44-3     7   7.29% 3

   44-4     1   1.04% 4

   44-5     3   3.13% 5

   44-6     2   2.08% 6

   44-7     0   0.00% 7

   44-8     0   0.00% 8

   44-9     0   0.00% 9

  44-10     2   2.08% 10 Not at all important

            2   2.04% Missing Cases

97 Respondents Answered Question # 46

Use Website to Sell?

   46-1    22  22.68% 1 Strongly agree

   46-2    14  14.43% 2

   46-3    16  16.49% 3

   46-4    16  16.49% 4

   46-5    20  20.62% 5

   46-6     2   2.06% 6

   46-7     1   1.03% 7

   46-8     1   1.03% 8

   46-9     0   0.00% 9

  46-10     5   5.15% 10 Strongly disagree

            1   1.02% Missing Cases

97 Respondents Answered Question # 47

Should Not Sell Items

   47-1     6   6.19% 1 Strongly agree

   47-2     0   0.00% 2

   47-3     1   1.03% 3

   47-4     1   1.03% 4

   47-5     9   9.28% 5

   47-6    12  12.37% 6

   47-7     8   8.25% 7

   47-8    20  20.62% 8

   47-9    14  14.43% 9

  47-10    26  26.80% 10 Strongly disagree

            1   1.02% Missing Cases

96 Respondents Answered Question # 48

Only Sell Books & CD's

   48-1    20  20.83% 1 Strongly agree

   48-2    13  13.54% 2

   48-3    18  18.75% 3

   48-4    11  11.46% 4

   48-5    15  15.63% 5

   48-6     2   2.08% 6

   48-7     2   2.08% 7

   48-8    10  10.42% 8

   48-9     0   0.00% 9

  48-10     5   5.21% 10 Strongly disagree

            2   2.04% Missing Cases

97 Respondents Answered Question # 49

Don't Sell To Support Website

   49-1     6   6.19% 1 Strongly agree

   49-2     1   1.03% 2

   49-3     1   1.03% 3

   49-4     7   7.22% 4

   49-5    11  11.34% 5

   49-6     7   7.22% 6

   49-7    11  11.34% 7

   49-8    14  14.43% 8

   49-9    12  12.37% 9

  49-10    27  27.84% 10 Strongly disagree

            1   1.02% Missing Cases

96 Respondents Answered Question # 50

Selling Fair Trade Off

   50-1    20  20.83% 1 Strongly agree

   50-2    20  20.83% 2

   50-3    17  17.71% 3

   50-4    13  13.54% 4

   50-5    16  16.67% 5

   50-6     1   1.04% 6

   50-7     0   0.00% 7

   50-8     2   2.08% 8

   50-9     3   3.13% 9

  50-10     4   4.17% 10 Strongly disagree

            2   2.04% Missing Cases

97 Respondents Answered Question # 52

Education

   52-1     1   1.03% Attended or completed high school

   52-2    10  10.31% Attended college

   52-3    34  35.05% Have an undergraduate degree (B.A, B.S.)

   52-4    33  34.02% Have a graduate degree (M.A., M.S.)

   52-5    19  19.59% Have a Ph. D., M.D., or similar advanced degree

            1   1.02% Missing Cases

95 Respondents Answered Question # 53

Gender

   53-1    36  37.89% Male

   53-2    59  62.11% Female

            3   3.06% Missing Cases

96 Respondents Answered Question # 54

Age

   54-1     0   0.00% 24 or younger

   54-2     3   3.13% 25 - 34

   54-3    26  27.08% 35 - 44

   54-4    36  37.50% 45 - 54

   54-5    19  19.79% 55 - 64

   54-6    12  12.50% 65 - 74

   54-7     0   0.00% 75 or older

            2   2.04% Missing Cases

KPBS LISTENER COMMENTS

I shudder whenever I hear the on-air "announcements" of corporate support, which are indistinguishable from commercials. I understand that as listener-sponsored stations, NPR stations must raise money somehow. I vastly prefer web sponsorship over on-air sponsorship (though I'm not naive enough to think those commercials will ever end now) and wish there was some way to shorten the 11-12 day membership campaigns. So, if web sponsorship and online sales will help in either of those ways, I change all my responses to STRONGLY AGREE!

Selling on the website is a somewhat sticky business. I would support certain advertisers of products, books, services that have been featured on the various talk shows, etc. such as Car talk, All things considered, A way with words, etc. For example, I purchased the 2 part video on the Women's sufferage movement that was featured on PBS a couple pf years ago. However, I ordered it from Amazon who offered it as at a lower rate. If I had known that part of the proceeds would to to KPBS, I might have order it at the higher price. I would not support any advertising of alcohol, cigarettes, drugs of any kind, legal or otherwise. We see enough of the last item on Television. I personally do not purchase off of a website. I will shop on the website, then will call in my order on the phone...just an old fashioned girl.... if there is a 800 number to call in on. I recommend that if you offer merchandise on the web, you offer both on line ordering and telephone.

The importance of Public Radio in today's short attention span environment, can not be overstated. It is essential that a forum of in depth reporting, idea exchange and humour remain accessible to the audience. As an English teacher my favorite of all is A Way With Words.

My drive time is much more educational and entertaining than if KPBS were not available to me. I love to laugh and cry in the car on the way too and from work. Also I love discussing what was on the the morning with co-workers when I get to work. Thanks!

I wish that items for sale (mainly music) would be available on an on-going basis. So that when I am ready to buy (Christmas etc.) I can get them. It seems that items are only available for a very short period of time and in my opinion the marketing responds to impulse sales rather than needs sales.

Since taking this survey I am curious and I will check out your website.

Comment on the survey. Better to have comments for every question! I had to pick a number instead of telling you why. I HATE the on air fund raising but have learned to live with it. I HATE banners on websites but would be more sympathetic to them on KPBS's website. I would be GREAT to be able to order items, like music, related to KPBS. And definitely OK to buy other stuff. I'd rather give money to KPBS than Amazon.com.

Continue offering prpogramming like you are. The meembership drives take too much time, though I know they are necessary. You're bookkeeping isn't too hot though, because I called up during the membership drive to up my monthly contribution, and you never followed through. Although I'm a small contributor, I contribute reguralry year after year. If you don't follow through on mine, how much more money have you lost without follow through on others!!?

I do like the streaming broadcasts on the web, as I have very poor reception at my house. I am looking forward to the day when I can receive satellite broadcasts in my car (or along-the-freeway Bluetooth transmissions) as we have poor reception along Hwy 78 here in San Diego County.

Sell items related to content heard on the station.

This pertains to ads on your TV programming. I feel that the time alloted to specific ads of support businesses is getting toooooooooooooo loooooong.

In general, I think that KPBS should take a somewhat neutral stance on advertising and issues. In keeping with its role as an educator/critic, it would be appropriate to offer items such as books and CD’s. It would also be ok to offer items that are associated with your programming, such as “Car Talk” or travel or finance, etc. You have programs on the environment, so advertising of companies that deal with improving the environment are ok, but organizations that are political that deal with the environment are not (Green Peace, etc.).~~Maybe if you thought of the Web site as community center. You could offer services and products that support our community. How about selling art/music/museum tickets. Ticketmaster charges a large service fee for this, I would rather give it to KPBS. 

Anything that would reduce the time that you spend on the radio soliciting members would be a great benefit. It is very annoying.

The announcements for business underwriters sound much too much like commericals. One of them about a fertility clinic that says something like "don't give up on having a family..you can still conceive" is insensitive and thus offensive.

More background information about scheduled programs.

I think that it is a great ideas to sell products on-line. I don't get a chance to get the the Store of Knowledge very often, but they have great items and it would be helpful to be able to buy products on-line.

Listeners like me HATE your on air commercials; also viewers like me. I would like a return to music programming at least half time.

Pledge drives should be shortened rather than lenghthened.~~Web advertising is marginally less obnoxious than on radio. This family intensely dislikes radio/TV ads. We would like to be able to listen to the Jim Lehrer News Hour on radio, perhaps at an earlier hour than the telecast. More music please. We have missed Marian McParland, and other PBS music programs that we are able to access when traveling.

Privacy, privacy, privacy! Please keep my name off mailing or emailing lists, even lists for non-profits. I understand and agree that it's OK on the radio to announce who the sponsors are, but the announcements are getting longer and more like ads every day. If this is what it takes to put on public radio, OK -- but I'm concerned about the influence of advertisers. It's more acceptable to me to have ad banners on the Internet because I can study and pursue it or ignore it more easily.

I love the streamlining of on-air programming on the web because in La Jolla, even La Jolla 89.1 does not come in clearly on a radio. Selling on the web is a great idea, especially if it will eliminate on-air membership drives. When you have the on-air drives, I tune out completely until they are over! Keep up the great work!

San Diego NEEDS a some decent classical music programming. PLEASE!

When I contributed last time, I was told that I would receive a half pound of Peet's Coffee. I still havent received the coffee, or a coupon for the coffee. My e-mail is kflood1999@yahoo.com. My name is Kevin Flood 760 Solana Circle East Solana Beach, CA 92075 Thanks.

Provide objective information with both/all sides when presenting news, documentary or informaton. Tell the whole story objectively or provide other sources that may present opposing views or information.

Anything to keep you from doing membership campaigns four times a year on television and for weeks on end on the radio is fine with me. Selling items on the website to make up for the loss of the Stores of Knowledge is a good idea. I am in favor of selling things that are specifically related to on air programming.I was confused by the question at the start of the survey aboiut listening to cladssical music on public radio - there is no classical music on KPBS.

Further in-depth information about subjects covered on radio. Links to related resources.

I have attempted to contact the website on numerous occasions, especially during the fund raisers and have been unable to make web contact. This should be looked into in the event fundraising online is your next goal. I am opposed to advertising on any website although I am aware that it is necessary to defray costs; just as I am terrifically opposed to the KPBS logo on the television station, which I think is a terrible idea and has been a deciding factor in my decision not to support public television anymore.

I realize the on the air membership drives are important but as an existing member it does drive me crazy to have the programing interrupted.

I know you need to raise money to support your programming, but isn't there a better way to do it than the on air campaigns? Like a dollar added to every tax form the way political campaigns do?

I would much prefer ads on the website over ads on air. The short announcements for supportive businesses currently on the radio are ok. I wouldn't want to go to the 10 minutes per hour advertising heard on most other stations.

I am not very familiar with KPBS's web site. My answers are more from theory than from practice. I want Public Broadcasting to stay solvent, but I am afraid of the slippery slope that they are on in relation to their fundraising.

Cut back on programing, employee and other costs to stay within the budget amounts available from listener donations and from other donations that do not require a quit pro quo. Streignt news is cheap. So is playing classical music records. So are local cultural and news programs. I do not need to hear the expensive coverage that requires your own reporters to travel the world. Stay with good local programing and you won't need so much money. 

Frankly, I don't go to internet site often--occasionally through RealPlayer to get the news, but that's it. But having a website is essential these days for any business, profit or nonprofit! ~~P.S. couldn't comment on banner ads because I have my system set to block ads. Sorry. I really dislike most unsolicited advertising.

Audience services could be better. I called about a topic I heard on "These Days", left a voice mail, ~~but was never called back.

I wish that KPBS in San Diego had classical music programming much like it is done at other public radio stations across the nation.

I listen to your station all the time. I would love not to hear the membership campaigns, but I guess it's a necessary evil. Do what you need to keep up the station and your web site going. Sales are OK if the're done discretely, of appropriate products (like the ones you sell at the store) and at good prices.

What bothers me at you web site is that it's TOO BUSY. Do what you have to do, but KEEP IT QUIET!

When you asked what I listened to most on KPBS it was an incomplete question. I think you should ask your listeners what they would listen to if it were available. I would like less BBC and more jazz or blues. I do like to listen to the programs you have on during commute hours. While I dislike you on air pledge drives, I do understand the need for them. I don't think it's appropriate for public radio to try to hawk stuff on the internet. Stick with what you do best. ~~Thanks.

I would really like KPBS to take over classical music broadcasting for San Diego.

One of the attractive features of public radio is that it appears to be uninfluenced by commnercial interests. Selling items on the website would destroy that impression. 

I'd like to see KPBS promote a successful endowment fund to which listeners might donate -- money, real estate, cars, stocks, etc. with the assurance that the fund rec'd would be put into the endowment and NOT used for current operating expense. 

Keep real information easy to find

My reception is getting so bad in my area that I find myself listening to KPCC 89.3 from LA as I can't get KPBS most of the time. I think the station should seriously consider a second transmitter to service the North County where over 1 million San Diego residents now live. I know you'll say its too difficult, but at least try. Palomar College has a radio station, maybe they could become an affiliate. 88.3 the Jazz station now comes in loud and clear since they raised the power output. Your station is of more importance but is very poorly received. I'd put my money into that before the internet.

by merchandising possiblities.

I wish that KPBS-FM San Diego could have classical music again. They have had it in the past - what happened to their library?????????

On air campaigns are certainly appropriate for raising funding, but the incessant chatter of these campaigns causes us to turn off the radio. Perhaps shorter half-hour announcements would produce as much response with far less annoyance. Thanks.

Thank you for participating in this online survey. Your opinions will assist KPBS and other public radio stations in planning their Internet activities. All of your responses will remain confidential.

2. What one radio station do you listen to most?

KPBS-FM

KOGO-AM

KYXY-FM

KIFM-FM

KFMB-FM

KFMB-AM

KFSD-FM

XTRA-FM

XTRA-AM

Some other station

3. When you listen to public radio, what one type of programming do you listen to most?

In-depth news and information

Classical music

In-depth news and information & classical music about the same amount

Talk or call-in programs

Jazz

Folk music

Other

4. How long have you been using the Internet?

Less than one year

1 - 2 years

3 - 4 years

5 years or more

5. How many hours do you use the Internet at work and at home in a typical week [excluding e-mail]?

Less than 1 hour a week

1 - 3 hours a week

4 - 5 hours a week

6 - 10 hours a week

11 - 20 hours a week

More than 20 hours a week

6. How often do you visit a public radio station's Website [such as kpbs.org]?

Several times a week

About once a week

About once a month

A few times a year

Rarely or never

7. Do you listen to KPBS:

Only on the radio

Only on the Internet

On both the radio and the Internet

8. Please indicate whether you think it would be a good idea or a bad idea for the following banner announcements to appear on KPBS's Web site.

9. Would it be a good idea or a bad idea for this announcement to appear on KPBS's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

10. Would it be a good idea or a bad idea for this announcement to appear on KPBS's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

11. Would it be a good idea or a bad idea for this announcement to appear on KPBS's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

12. Would it be a good idea or a bad idea for this announcement to appear on KPBS's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

13. Would it be a good idea or a bad idea for this announcement to appear on KPBS's Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

14. In general, is it a good idea or a bad idea for KPBS to have on air membership campaigns that help support the station?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

15. In general, is it a good idea or a bad idea for KPBS to have business underwriting announcements on air that help support the station?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

16. In general, is it a good idea or a bad idea for KPBS to have business underwriting announcements on their Web site that help support the station?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

17. Please indicate whether you agree or diasagree with the following statements

18. I am concerned that businesses who support public radio with underwriting announcements on air may eventually influence programming decisions

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

19. I am concerned that businesses who support public radio with underwriting announcements on a station's Web site may eventually influence programming decisions

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

20. I trust that KPBS will not allow businesses who support public radio with underwriting announcements to influence programming decisions

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

21. I trust that NPR will not allow businesses who support public radio with underwriting announcements to influence programming decisions

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

22. I have a more positive opinion of a business when I am aware that they support public radio financially

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

23. KPBS should use the Internet to help pay for programming by including underwriting on its Web site

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

24. Having underwriting on KPBS's Web site is a fair trade off for keeping the Web site operating at no cost to listeners

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

25. I would be willing to increase my financial support in order to keep underwriting announcements off of KPBS's Web site

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

26. An underwriting announcement positioned at the bottom of KPBS's home page is more acceptable than an underwriting announcement located at the top of KPBS's home page

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

27. Please indicate whether you think it would be a good or bad idea for KPBS to offer the following items for sale on its Web site.

28. Is it a good idea or a bad idea for KPBS to sell this item on its Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

29. If you wanted to purchase this item, how likely would you be to buy it on KPBS's Web site?

Very likely

Very unlikely

1

2

3

4

5

6

7

8

9

10

30. Is it a good idea or a bad idea for KPBS to sell this item on its Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

31. If you wanted to purchase this item, how likely would you be to buy it on KPBS's Web site?

Very likely

Very unlikely

1

2

3

4

5

6

7

8

9

10

32. Is it a good idea or a bad idea for KPBS to sell this item on its Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

33. If you wanted to purchase this item, how likely would you be to buy it on KPBS's Web site?

Very likely

Very unlikely

1

2

3

4

5

6

7

8

9

10

34. Is it a good idea or a bad idea for KPBS to sell this item on its Web site?

Very good idea

Very bad idea

1

2

3

4

5

6

7

8

9

10

35. If you wanted to purchase this item, how likely would you be to buy it on KPBS's Web site?

Very likely

Very unlikely

1

2

3

4

5

6

7

8

9

10

36. How appropriate are the following methods of raising funds to support public radio stations?

37. Providing on air underwriting announcements for businesses who financially support KPBS

Very appropriate

Not at all appropriate

1

2

3

4

5

6

7

8

9

10

38. Conducting on air membership campaigns to obtain financial suppport for KPBS from listeners

Very appropriate

Not at all appropriate

1

2

3

4

5

6

7

8

9

10

39. Providing underwriting announcements on KPBS's Website for businesses who financially support KPBS

Very appropriate

Not at all appropriate

1

2

3

4

5

6

7

8

9

10

40. How important are the following in deciding whether to purchase an item on a public radio Website?

41. That KPBS receives a specific amount or percentage of money from the online sale of each item

Very important

Not at all important

1

2

3

4

5

6

7

8

9

10

42. That KPBS has an online privacy policy ensuring that your name or personal information will not be shared with other businesses

Very important

Not at all important

1

2

3

4

5

6

7

8

9

10

43. That online orders are warehoused and mailed by another company on behalf of KPBS, rather than by the station itself

Very important

Not at all important

1

2

3

4

5

6

7

8

9

10

44. That KPBS has an online security policy explaining how credit card information will be protected

Very important

Not at all important

1

2

3

4

5

6

7

8

9

10

45. Please indicate whether you agree or disagree with the following statements

46. KPBS should raise funds by selling items of interest to listeners on its Website

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

47. KPBS should not raise funds by selling any items on its Website, even if this provides additional financial support for the station

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

48. The only items KPBS should sell on its Website are products like books and CD's that are directly related to the programming heard on KPBS

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

49. If KPBS cannot support its Website without selling items to listeners, it should not have a Website

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

50. Selling items on KPBS's Website is a fair trade off for keeping the information and services on the Website available at no cost to listeners

Strongly agree

Strongly disagree

1

2

3

4

5

6

7

8

9

10

51. Please add any comments you may have about how public radio can best serve your needs and interests on the Internet.

52. Please check the category that best describes your highest level of education

Attended or completed high school

Attended college

Have an undergraduate degree (B.A, B.S.)

Have a graduate degree (M.A., M.S.)

Have a Ph. D., M.D., or similar advanced degree

53. Are you:

Male

Female

54. Please check the category that contains your age:

24 or younger

25 - 34

35 - 44

45 - 54

55 - 64

65 - 74

75 or older

55. Thank you very much for completing this survey. Your responses will provide valuable information for public radio.

